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Global Media Seminar  
MCC-UE 9456.SY1  

Fall 2022 

Instructor Information 
● Dr. David Varga 
● Consultation by appointment   
● david.varga@nyu.edu (Please allow at least 24 hours for your instructor to respond 

to your emails; longer on weekends) 

Course Information 
● Prerequisite: None 
● Units earned: 4 credits 
● Thursdays: 9:00am – 12:30pm (AEDT) 
● Room: ABS LS 3080 (Business School) 

This course examines the fast-changing landscape of global media. In this seminar-based 
subject, students will discuss the latest global media developments in light of key theoretical 
frameworks. In short, we ask: what is going on in the hyperlinked and hyper-turbulent realm 
of selfies, social media and The Sydney Morning Herald? Key issues include: the 
implications of globalisation; the disruption of established information flows and emergence 
of new information channels; the advent of social media and clicktivism; the proliferation of 
mobile devices; the ethics and regulation of modern media; race and media; gender and 
media; the demise (?) of privacy; the entertainment industry and its pirates; Edward 
Snowden and the NSA; and the irrepressible octogenarian Rupert Murdoch. The focus will 
be international, with an emphasis on Australia. Ultimately, the course will examine the ways 
in which global communication is undergoing a paradigm shift, as demonstrated by the Arab 
spring and its uncertain legacy, as well as the creeping dominance of Google, Facebook and 
Twitter. In other words Toto, I’ve a feeling we’re not in Kansas anymore.
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Course Materials 

Required Textbooks & Materials 

There is no required text for this course. Weekly readings will be posted on Brightspace. It is 
a course expectation that you have done the required reading and have prepared sufficiently 
to discuss them in class. 

Supplemental Textbooks & Materials  
● Cunningham, S. and S. Turnbull, eds. 2014. The Media and Communications in 

Australia (4th edition) 
● Lumby, C. and E. Probyn, eds. 2003. Remote Control: New Media, New Ethics. CUP, 

Melbourne. 
● Economou, N. and S. Tanner, 2008. Media, Power and Politics in Australia. Frenchs 

Forest, N.S.W.: Pearson Education Australia. 
● Errington, W. and N. Miragliotta, 2007. Media & Politics: An Introduction, Australia, 

OUP. 
● Ang, I., G. Hawkins and L. Dabboussy 2008. The SBS Story: the Challenge of 

Cultural Diversity. Sydney: UNSW Press. 

Course Overview and Goals 

Upon Completion of this Course, students will be able to: 
● Demonstrate a critical understanding of the complexity and diversity of the Australian 

media landscape in its historical and global contexts. 

● Analyse the changing nature of media power, media ethics and information flows. 

● Evaluate emerging trends in media production, distribution and consumption and 
their impact on the concepts of place, time, culture and identity. 

Course Requirements 

In Class Presentation (10 min) 
Each student will lead a presentation and discussion of approximately 10 minutes, based on 
a set reading/viewing. This presentation should focus on in-depth analysis of specific 
concepts, issues and examples relevant to the class, and should involve the promotion of 
active class discussion. 

Short Paper (1000 words) 
A 1000-word paper on a topic chosen by the student (in consultation with the instructor) that 
stems from a reading, viewing or topic covered in the first five classes. Students cannot base 
their paper on the reading/viewing they presented to class. 
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Reading/Viewing Response (300 words each, Total 10 responses) 
Before class, students will prepare a short summary of one of the set readings or viewings. 
(Commence from Session 2). The best responses will pick out key points from the 
reading/viewing, provide some analysis or insight of these key points, and then locate the 
reading/viewing within the context of the syllabus. In short, they will address the question, 
“Why is this reading on the syllabus?”. These responses are due at 5pm on the Wednesday 
before class via the Assignments Tool in Brightspace. Late submissions will not be 
accepted, and receive zero. 

Class Participation 
You are expected to attend class in person or remote synchronously. Your active 
participation in class and attendance will be reflected in this part of the course requirements. 
Students are expected to demonstrate thoroughness in their preparation for, and 
engagement with, the course. This is a seminar subject and requires active participation. It 
also requires respectful and engaged discussion, including listening to and respecting other 
points of view. Students will be required to contribute to building a classroom environment 
that fosters mutual respect for all students and staff. 

Proposal for Final Paper (500 words) 
The proposal for the final paper should include a) a draft introduction; b) bullet points 
outlining the content of the paragraphs constituting the body of the paper and developing a 
cohesive and coherent argument; c) a draft conclusion. Further details will be distributed in 
class. 

Final Research Paper (3000 words) 
A 3000-word final research paper on a topic chosen by the student (in consultation with the 
instructor) based on key concepts and topics from the course. Students are required to 
demonstrate their critical thinking, analysis and evaluation skills and to provide a rationale for 
the choice of topic by situating it in the literature that has been covered in class and/or in 
other readings pertinent to their particular focus. Students are expected to apply their 
analysis to specific, carefully selected case studies and examples. Students need to provide 
a topic proposal of one paragraph by Session 12 (or sooner) and have it approved by the 
instructor. 
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Grading of Assignments 
The grade for this course will be determined according to the following formula: 
 

Assignments/Activities % of Final Grade Due 

Class Presentation 10% Ongoing 

Short Paper 20% 
Session 8: 11:55pm,  

Thu 22 Sep 

Reading Responses 10% Weekly 

Class Participation 10% Ongoing 

Proposal for Final Paper 10% 
Session 12: 11:55pm,  

Thu 27 Oct 

Final Research Paper 40% 
Exam Week: 11:55pm,  

Thu 17 Nov 

 

For this course, your total numerical score, calculated from the components listed above, is 
converted to a letter grade without rounding. 

Extra credit: Site policy does not allow grading of work outside of the assignments included 
in the syllabus. The final grade will only be calculated from the assessment components 

listed here and no other work, whether additional or substituted, is permitted. 

Failure to submit or fulfill any required course component results in failure of the class 

 

Letter Grades 
Letter grades for the entire course will be assigned as follows: 

Letter Grade Explanation of Grade 

A 
Excellent performance showing a thorough knowledge and 
understanding of the topics of the course; all work includes clear, 
logical explanations, insight, and original thought and reasoning. 
Creative work is of a highly sophisticated standard. 

B Good performance with general knowledge and understanding of the 
topics; all work includes general analysis and coherent explanations 
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showing some independent reasoning, reading and research. 
Creative work is of a superior standard. 

C 
Satisfactory performance with some broad explanation and reasoning; 
the work will typically demonstrate an understanding of the course on 
a basic level. Creative work is of an acceptable standard. 

D 
Passable performance showing a general and superficial 
understanding of the course’s topics; work lacks satisfactory insight, 
analysis or reasoned explanations. Creative work is of a basic 
standard. 

F Unsatisfactory performance in all assessed criteria. Work is unfinished 
or unsubmitted. 

Grade Conversions 
For this course your total numerical score, calculated from the components listed above, 
correspond to the following letter grades: 

A 94 to 100 

A- 90 to < 94 

B+ 87 to < 90 

B 84 to < 87 

B- 80 to < 84 

C+ 77 to < 80 

C 74 to < 77 

C- 70 to < 74 

D+ 67 to < 70 

D 65 to < 67 

F 0 to < 65 
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Course Schedule 

Session 1: Thursday 4 August 
Global Media/Australian Media: History and Context  
 
What were the defining moments in the formation of global media networks as we 
understand them today? From analog electronic media and the first global TV broadcast of 
the Beatles, to the initial UCLA network ‘node’ that was the building block of the ARPANET 
(what would become the Internet), we consider the rise of globalised media from 
international and then Australasian perspectives. What historical and culturally specific 
factors distinguish the Australian media landscape from the US, China, and others? What 
are the similarities and differences in terms of press freedoms, concentration of media 
ownership, and patterns of media and social media use? We provide a course overview by 
first breaking down the essential dimensions of media and media power in historical and 
contemporary transnational and Australian settings. 
    
Required Reading: 
 

● Hobbs, M. 2015 ‘Media power and influence’. In Chalkley, T., Hobbs, M., Brown, 
et al. 2015 Communication, Digital Media and Everyday Life. South Melbourne, Vic. 
OUP. Pp. 37-53 (Ch. 4).  
 

Recommended Viewing/Reading: 
 

● Beneath Clouds, Ivan Sen, 2002, (View on NYU Stream via NYU login) 
● Pilger, J., 1992 [1998] “Intro.” & “Chapter 1,” A Secret Country. Random House. 

Session 2: Thursday 11 August 
Media Diversity and Freedom in Australia: Fairfax and the ABC  
 
The temporal qualities of media have always been fundamental to how they become 
embedded in our everyday life. Shifts in the frequencies of media production are having a 
dramatic impact on news. But does the news change because the platform changes? This 
week's focus shifts to Australian independent and public media. We look at Fairfax, formerly 
one of Australia’s biggest and most respected media entities. Its flagship, The Sydney 
Morning Herald, was first published in 1831, and provides a case study for charting changes 
and challenges facing all global media companies. From its origins more than 185 years 
ago, The Sydney Morning Herald went from a globally respected metro daily to a victim of 
shifts in advertising revenue. Its financial position became increasingly precarious, 
necessitating dramatic staff and budget cutbacks, leaving it open to a takeover by Nine 
Entertainment in December 2018, with a range of resulting problems since. Australia’s main 
public broadcaster, the ABC, which has enjoyed widespread public support, has also 
weathered ideological attacks, funding cuts, and accusations of bias over the last decade.  
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Required Reading:  
 

● Scannell, P., 1996, “Dailiness”, in Radio, Television and Modern Life, London, 
Blackwell, pp. 144-178. 

● Fenton, N., 2011. “Deregulation or Democracy? New Media, News, Neoliberalism 
and the Public Interest,” Continuum, 25: 1, 63-72. 

● Battered by 9 years of Coalition government, the ABC now has a hard road of 
repair ahead, The Conversation, June 2022 
 

Recommended Viewing/Reading: 
 

● LIDBERG, J., 2019. The distortion of the Australian public sphere: Media ownership 
concentration in Australia. AQ: Australian Quarterly, 90 (1), 12–20. 

● How much do mainstream media matter in an election campaign? The Conversation, 
April 2022 
 

Session 3: Thursday 18 August  
Soft Power: Hollywood, Bollywood, the Olympics and Beyond 
 
We've talked time; let's talk place. Media create new possibilities for the experience and 
organisation of space. From the "doubling of place" that takes place via live broadcasting to 
the creation of virtual spaces via the Internet, how is space reworked by contemporary 
media? Can film, television, and major sporting events be a vehicle for nation branding 
across the world? Soft power (winning over foreign audiences so they sympathize with and 
support our national goals and values) can be a more effective diplomacy tool than military 
power or coercion. Whether strategic intent or simple biproduct of pop culture reach, we look 
at the role of Hollywood and Bollywood films, globally popular television series, as well as 
the hosting of major international sporting events such as the Olympics and football World 
Cup. Zhang Yimou, arguably China's most famous film director, directed both the Beijing 
2008 Olympics and 2022 Winter Olympics opening ceremonies, as well as the blockbuster 
‘Hero’, an ode to epic—and critics say contentious—ideas of Chinese identity and 
nationalism.  
 
We will take a short field trip to the gallery of modern Chinese art "White Rabbit" at the 
conclusion of class. It's a 10-15 minute walk from the USYD campus. Timings and details 
TBC. 
 
Required Reading:  

● Thussu, D, 2014 - De-Americanizing Soft Power Discourse, USC Center on Public 
Diplomacy 

● Moores, S., 2004, “The Doubling of Place: Electronic Media, Time-Space 
Arrangements and Social Relationships”, in Couldry, N., and McCarthey, A., Eds., 
MediaSpace: Place, Scale and Culture in a Media Age, London, Routledge, 2004, 
pp. 21-37. 

● The 2022 Winter Olympics Opening Ceremony (Highlights -12 Mins), Artistic 
Director: Zhang Yimou 
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● MELISSA CONLEY TYLER, What happened to Australia’s “soft power”? The 
Interpreter, 2021 
 

 
Recommended Viewing: 
 

● Hero, 2002, Dir: Zhang Yimou, (View on NYU Stream via NYU login) 
● Gravity, 2013, Dir: Alfonso Cuarón, (View on NYU Stream via NYU login) 
● Monsoon Wedding 2001, Dir: Mira Nair, (View on NYU Stream via NYU login 

Session 4: Thursday 25 August 
SBS, Asylum Seekers and Indigenous Media 
 
SBS (Special Broadcasting Service) is Australia’s multicultural public broadcaster focused 
on engaging with the global diaspora in Australia as well as supporting Indigenous voices 
through their NITV channel. SBS operates according to a charter celebrating multiculturalism 
and servicing audiences outside of the Anglo-centrism of rival networks. In 
August/September 2012, SBS ran the second season of a ground-breaking reality TV show, 
Go Back To Where You Came From, which challenges perceptions of refugees in crisis 
arriving in Australia. This class provides context for the vexed debate on asylum seekers 
with an emphasis on the role played by the Australian media. We also look at the importance 
of media diversity at the other end of the Australian demographic spectrum, the stories and 
voices of Australian First Nations people who have historically been underrepresented in 
Australian media or subject to bias. 
 
Required Reading:  

● Hawkins, G. and I. Ang, 2007.  “Inventing SBS: televising the foreign,” Australian 
Cultural History, 26. 

● Waller, L., Dreher, T., McCallum, K. 2015. “The listening key: unlocking the 
democratic potential of indigenous participatory media”. Media International 
Australia 154 (1): 57-66 

● Uluru Statement from the Heart, Referendum Council (2017) 
 
Recommended Reading/Viewing: 
 

● Perera, S., 2002. ‘‘A Line in the Sea: The Tampa, Boat Stories and the Border,” 
Cultural Studies Review, 8.1: 11-27. 

● SBS Series: Go Back To Where You Came From, Series 2, Episode 1  
● Marr, D. and Wilkinson, M., 2004. “Ch. 3: Aust. v The Boat People,” Dark Victory, 

Allen and Unwin. 
● Wright, T., 2002. “Moving images: The media representation of refugees,” Visual 

Studies 17.1: 53-66. 
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Session 5: Thursday 1 September 
Rupert Murdoch: The Fox Outfoxed? 
 
Australian media is dominated by dynasties. The Packers. The Fairfaxes. Above all, the 
Murdochs. Inspired by his father, Rupert Murdoch built his empire in Australia. Next, he 
conquered England, before he became a US citizen and seized the world. The 2012 phone 
hacking scandal and subsequent Leveson Report shut down his UK money-spinner, The 
News of the World. As the media landscape shifts radically, how much power do these 
dynasties continue to wield? And what are the issues causing fissures in once immutable 
empires? What of their ongoing impact on democracy? Does the Fourth Estate always play 
the noble role of keeping power in check?  
 
Required Reading/Viewing:  

● Fox and The Big Lie, Four Corners (Parts 1 and 2), 2021 ABCTV iView, (Requires 
free ABCTV iView Login)  

● Wolff, M. 2009. The Man Who Owns the News. Vintage Australia. Prologue, Ch. 1. 
 
Recommended Reading: 
 

● Manne, R., 2011, “Bad News – Murdoch's Australian and the Shaping of the Nation,” 
Quarterly Essay Issue 43, pp 1-26. 

● Ward, I., (2010) “The new and old media, power and politics,” in Government Politics, 
Power and Policy in Australia, eds. Woodward, D., Parkin, A., & Summers, J., 
Frenchs Forest, Pearson Australia. 

Session 6: Thursday 8 September 
You call that funny? 
 
Thanks to the equalising force of popular media on English-speaking cultures worldwide, the 
differences between the humour of Australia and the US (and other countries) is eroding. 
Wits such as Tina Fey, John Oliver and Stephen Colbert wield global influence. As well as 
political point-scoring, new media also offers an emerging outlet for guerrilla satire and low 
budget parodies, as revealed in Australia by The Bondi Hipsters, Betoota Advocate, The 
Chaser, and Juice Media. In a time of media democratisation and information overload 
(sometimes called the ‘Fifth Estate’) humour presents a way to cut through; but there are 
risks. Is humour an effective means of speaking truth to power? 
 
Required Reading/Listening: 
 

● Romanowski M, Sheldon Z. ‘Time to Ranch it Up!’: Ethics and satire in new 
media. Critical Studies in Television. 2020;15(3):239-254.  

● M. (2019a). Agenda-setting with satire: How political satire increased TTIP’s saliency 
on the public, media, and political agenda. Political Communication, 36(3), 426-45 

● The Satire Paradox, Revisionist History, (Podcast) 
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Recommended Reading: 

● Littau, & Stewart, D. R. “Chip.” (2015). “Truthiness” and Second-Level Agenda 
Setting: Satire News and Its Influence on Perceptions of Television News 
Credibility. Electronic News (Mahwah, N.J.), 9(2), 122–136. 

 

Session 7: Thursday 15 September 
WikiLeaks, Edward Snowden and Investigative Journalism  
 
How has the role of investigative journalism shifted in the era of whistleblower websites as 
embattled newspapers continually downsize? Is Julian Assange a self-aggrandising 
narcissist or noble champion of transparency and truth? And what about Edward Snowden 
and his revelations about the surveillance activities of the National Security Agency? Is he a 
traitor or a patriot? In this session we will look at these issues and examine the real-world 
challenges journalists face when protecting sources and objectively reporting the truth. In 
doing so we examine the right to freedom of speech, which is enshrined in the US's First 
Amendment, but which has no equivalent constitutional protection in Australia. Despite the 
First Amendment however, there are significant limits on free speech in the US, just as there 
are in Australia. We look at some of the constraints on journalism practice such as national 
security laws in Australia which potentially criminalise some forms of investigative reporting. 
Does this environment create a ‘chilling effect’ that limits the effectiveness of media when 
reporting in the national interest?  
 
Required Reading/Viewing:  

● Hero or Villain, The US Verses Julian Assange, ABC Four Corners (2019) Parts 1 
and II (Requires free ABC login) 

● Lumby, C., 2006, “Media Ethics”, in The Media and Communications in Australia, ed.  
Cunningham, S., and Turner, G., Allen and Unwin, Sydney, pp. 303-314. 

● Wyatt, W.N., 2010, "The Ethical Obligations of News Consumers", in Journalism 
Ethics: A Philosophical Approach, ed. Meyers, C., New York, Oxford University 
Press. 
 

Recommended Reading/Viewing:  

● 2022 MEAA Press Freedom Survey 
● The War You Don't See, Dir: John Pilger, 2010. (NYU login required) 
● Economou N. and S. Tanner, 2008. “The state as media regulator constraining free 

speech?” in Media, Power and Politics in Australia. Frenchs Forest, N.S.W.: Pearson 
Education Australia. 

● Christians, C.G., et al, 2011 [9th ed.], Media Ethics - Cases and Moral Reasoning, 
excerpts provided from Chapter three, Michigan, Pearson Higher Education. 
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Session 8: Thursday 22 September 
Media Tarts: Gender-based Inequities 
 
Gender imbalance remains striking in global and Australian media, especially at the top. 
Four decades after Australian media doyenne Anne Summers published Damned Whores 
and God’s Police, blokes still call the shots. In 2011, Amanda Wilson was appointed as the 
first editor of the 180-year-old Sydney Morning Herald. In 2012, she was ousted and 
replaced by a man. Meanwhile, have depictions of women in the media changed? On the 
surface, the sexism has softened, but a deeper analysis reveals an ongoing imbalance in the 
portrayals of men and women in public life. While new media is providing more avenues for 
female voices and activism to promote gender equality, it is also inviting a whole new 
platform for misogyny. Research reveals women and girls remain underrepresented as key 
characters in films and TV shows. Has #Metoo made a difference in terms of gender parity in 
audiovisual content, and provided more key roles for women in journalism, film and 
television industries? What are some of the potential pathways to greater parity in terms of 
female-focused content and gender equality in the media?  
 
Required Reading/viewing:  
 

● #Metoo, Now What?. Episode 4, The Culture of Complicity (Requires NYU Login) 
● Baird, J., 2004, "Introduction" and "Chapter Two: Housewife Superstars", in Media 

Tarts: How The Australian Press Frames Female Politicians, Scribe Press, 
Melbourne. 

● Kiesel, L., 2019, “The Story My Male Editors Kept Killing”, Medium. 
 

Recommended Reading:  
 

● Irigaray, L., 1975. Ch. 2, "This Sex Which Is Not One", in This Sex Which Is Not One, 
Cornell Univ Press. 
 

Mid-semester break: September 26 - 30. (No classes) 

 

Session 9: Thursday 6 October  
Opinion, Post-Truth Politics, and Fake it Till You Make it  
 
The NYT launched the first “oped” page in 1970. Today, almost anyone can publish to 
myriad social and online platforms and the world is drowning in personal opinion. The 
democratisation of information flows via online networks has opened up new and liberating 
channels for communication, whilst also creating the conditions where fake news can not 
only undermine factual reporting, but also serve highly partisan and polarising political 
objectives. Celebrities, influencers, youtubers, bloggers, hoaxers and conspiracy theorists 
are competing for attention, sometimes employing sensationalist or divisive tactics to capture 
mindshare. In this post-truth flux we explore the jarring power of fake news and examine 
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where it crosses over with models of propaganda, as well as the possible motives and 
reasons behind the production and distribution of fake news, including the rise of deep fakes. 
We also look at how fake news has renewed the focus on the importance of traditional 
journalism and fact checking, and examine the controversial proposition that perhaps not 
everyone is entitled to express their opinion. 
 
Required Reading:  

● Reilly, I. 2018. “F for Fake: Propaganda! Hoaxing! Hacking! Partisanship! 
and Activism! in the Fake News Ecology” The Journal of American Culture 

● Farhall, K, Carson, A, Wright, S, Gibbons, A & Lukamto, W 2019, “Political Elites' 
Use of Fake News Discourse Across Communications Platform”, Journal of 
International Communication, vol. 13, pp. 4353–4375. 

● Stokes, P, 2012, “No, You’re Not Entitled To An Opinion”, The Conversation, October 
5, 2012  
 

Recommended Reading: 
 

● Culture, doi:10.1111/jacc.12834 McNair, B., 2006, “Mapping the Global Public 
Sphere II: online journalism and the blogosphere”, in Cultural Chaos: Journalism, 
News and Power in a Globalized World, London, Routledge, pp 118-134; 225-227. 

● Miekle, G., and Young, S., 2012, Chapter 6, “Making the Invisible Visible”, in Media 
Convergence: Networked Digital Media in Everyday Life, Basingstoke, Palgrave 
Macmillan. 

Session 10: Thursday 13 October 
Surveillance, AI Bias, The Internet of Things and Shifting Notions of Privacy  
 
The goal of connecting people and building a global commons based on the free flow of 
information underpinned the idealism and growth of the Internet. But what about offering free 
access to our own personal information? With the rapid acceleration and deployment of 
surveillance and facial recognition technology, the Internet of Things (IoT), and the rise of AI, 
should we be worried? While many of these technologies offer innovative breakthroughs in 
connectivity and convenience, we will examine examples of AI coding bias (the coded gaze) 
where algorithms can replicate and even multiply the biases of AI programmers, with 
potentially serious consequences. Should control of our own personal data be considered a 
human right? Does knowing we are being watched alter the way we behave? Or is the 
shifting, diminishing notion of privacy simply the fair price to pay (often free) for access to the 
technological possibility of the 21st century? We look at some of these issues in relation to 
attacks on long held views of rights to privacy, surveillance capitalism, Hong Kong protest 
movements, and the social credit system in China.  
 
Required Reading:  

● Gumbus, A. & Grodzinsky, F. 2015 “Era of big data: danger of discrimination”. 
Computers and Society 45 (3): 118-125 

● Coded Bias, Feature Documentary, 2021 (Requires NYU Login) 
● Zuboff, S. 2019 Make them dance” in Zuboff, S. 2019 The age of surveillance 
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capitalism. Profile Books Ltd: London. Chapter Ten  
 

Recommended Viewing/Reading: 

● Secrets and Machines: A Conversation with GPT-3, E-Flux Journal 
● Nosedive, Black Mirror, Season 3, Ep 1. (Requires NYU Login) 
● Meyers, C., and Christians, C.G, 2010, "Introduction" and "The Ethics of Privacy", in 

Meyers, C., ed., Journalism Ethics: A Philosophical Approach, New York, Oxford 
University Press, pp. 197-214. 
 

Session 11: Thursday 20 October 
Revolution 2.0+—Network Resistance. From the Arab Spring to the Rise of the Alt 
Right 
 
The printing press played a key role in the French and American revolutions. Thanks to 
digital media, we are now living in the wake of Revolution 2.0. Since late 2010, the Arab 
Spring saw rulers ousted in Tunisia, Egypt, Libya, and Yemen, with significant unrest in 
many more countries. Social media was seen as a powerful citizen-driven platform for 
resistance when opposing repressive governments. Despite the initial energy and optimism, 
the Arab Spring stalled, and social media became a canvas for a wide range of political 
actors from all sides of politics. Islamic State used social media to recruit teenage terrorists, 
Cambridge Analytica’s use of Facebook user data arguably influenced the outcomes of both 
the UK Brexit referendum and 2016 US election, while Twitter offered an unfiltered channel 
for world leaders to bypass the media, from Washington to Brasilia to Canberra. The 
goalposts and rules of the game keep changing however, with the potential and promise of 
network resistance still ever-present, from Pussy Riot and Anonymous to the strategies of 
Ukrainian hackers attempting to subvert Russian war disinformation and propaganda.  
 
Required Reading:  

● The Great Hack, 2019, Dir: Karim Amer, Jehane Noujaim. (Requires NYU Login) 
● DeLong-Bas, N.J. 2011. “The New Social Media and the Arab Spring”. Oxford Islamic 

Studies Online.  
● George, J.J. and Leidner, D.E., 2019. “From clicktivism to hacktivism: 

Understanding digital activism”. Information and Organization, 29(3), p.1-45. 
 

Recommended Viewing:  

● Pussy Riot: A Punk Prayer, 2013, Dir: Mike Lerner, Maxim Pozdorovkin. (Requires 
NYU Login) 

● Teruelle, R., 2012, "Chapter 12: Social Media and Youth Activism", in Social Media: 
Usage and Impact, ed. Noor Al-Deen, H.S. and Hendricks, J.A., Lexington Books 
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Session 12: Thursday 27 October 
Location, Location, Location:  How Mobile Phones are Reshaping Reality 
 
Mobile devices have changed the way people work, play, interact and even how we 
construct our sense of self. How do mobile media alter our experience of the boundaries 
between public and private life? This class investigates the effect that mobile media has on 
our conception of place and cultural identity as we step into the net. While we in the West (or 
Global North) take our smart devices for granted, mobile devices are now the last frontier for 
the creation and colonization of global networks. Billions of people in developing nations may 
not be able to afford a personal computer, but many are accessing the internet for the first 
time via cellular networks on smartphones, with millions more eager to follow. We examine 
the enthusiasm and potential of the emerging era of smartphone use and net locality based 
on Australian research, then consider the rise of smartphones as marker of looming shifts in 
global media power, as we lead into our final topic of the semester in session 13. 
 
Required Reading: 

● Evers, C., and Goggin, G., 2011, “Mobiles, Men and Migration: Mobile 
Communication and Everyday Multiculturalism in Australia”, in Migrations, Diaspora 
and Information Technology in Global Societies, ed. Fortunati, L., Pertierra, R., and 
Vincent, J., New York, Routledge. 

● Gordon, E., and de Souza e Silva, A., 2011, Introduction, in Net Locality: Why 
Location Matters in a Networked World, John Wiley and Sons, pp. 1-17. 
 

Recommended Reading: 

● Robertson, K. (2019). 14. Screening the Call: Cell Phones, Activism, and the Art of 
Connection. In J. Marchessault & S. Lord (Ed.), Fluid Screens, Expanded Cinema 
(pp. 270-283). Toronto: University of Toronto Press. 

● Thornhill, J., 2022, "Ordinary Ukrainians wage war with digital tools", Financial 
Times, Factiva.  

Session 13: Thursday 3 November 
Web 3.0: From Convergence to a Global Media Game of Thrones 
 
For decades, "convergence" has been a defining buzzword of the fast-changing media 
landscape, denoting the belief that once-separate industries and technologies—IT, 
telecommunications, news media, consumer electronics—are converging into one unified 
enterprise. In the '90s, such thinking prompted a wave of takeovers and mergers, leading to 
large scale, vertically integrated media empires. These in turn were challenged by emerging 
decentralized and disintermediated networks, with digital technology taking control in 
emerging media platforms, whilst transforming or challenging traditional media empires. 
From social networks, music and film streaming platforms, to the rise of blockchain, the 
competition for control of the global mediasphere is being playing out on numerous fronts 
like a Game of Thrones plot. Global tech and media giants are making moves for frontier 
markets as they search for increased profitability. In the summer of 2021 Facebook achieved 
2.9 billion monthly active users, more than the population of India and China combined. 
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Facebook is also looking to implement its own cryptocurrency and payment system (Diem), 
provide free global internet (accessible only via Facebook of course), as well as herding its 
users into the metaverse. What are the plans in this space for competing giants like Google, 
Amazon, traditional media barons and even SpaceX? While some traditional media 
conglomerates are holding their ground, are the tech giants becoming more powerful than 
nation states? What could the new world media order look like?  
 
Required Reading:  

● Freedman, D. 2014. “Power shifts and social media”. In Freedman, D. 2014. The 
contradictions of media power. London; New York. Bloomsbury Academic. Pp.89-
114 (Chapter 4) 

● “The Largest Autocracy on Earth”, The Atlantic, September 2021 
 
Recommended Reading:  

● Jenkins, H., 2006, "Introduction: Worship at the Altar of Convergence: A New 
Paradigm for Understanding Media Change", in The Convergence Culture: Where 
Old And New Media Collide, New York University Press, New York and London. 

● Bellamy, R., and Gross, R., 2010, "The First Domino: The Recorded Music Industry 
and New Technology", in Hendricks, J.A., The Twenty-First-Century Media Industry: 
Economic and Managerial Implications in the Age of New Media, Lexington Books, 
Plymouth, pp. 109-132. 
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Academic Policies 

Inclusivity Policies and Priorities 
 
NYU’s Office of Global Programs and NYU’s global sites are committed to equity, diversity, 
and inclusion. In order to nurture a more inclusive global university, NYU affirms the value of 
sharing differing perspectives and encourages open dialogue through a variety of 
pedagogical approaches. Our goal is to make all students feel included and welcome in all 
aspects of academic life, including our syllabi, classrooms, and educational activities/spaces. 

Attendance Policy  
 
Studying at NYU Sydney is an academically intensive and immersive experience, in which 
students from a wide range of backgrounds exchange ideas in discussion-based seminars. 
Learning in such an environment depends on the active participation of all students. And 
since classes typically meet once or twice a week, even a single absence can cause a 
student to miss a significant portion of a course. To ensure the integrity of this academic 
experience, class attendance at NYU Sydney, or online through NYU Brightspace (as 
applicable) if the course is remote synchronous/blended, is expected promptly when class 
begins. Attendance will be checked at each class meeting.  
 
Unexcused absences may be penalized with a two percent deduction from the student’s final 
course grade for every week's worth of classes missed, and may negatively affect your class 
participation grade. Four unexcused absences in one course may lead to a Fail in that 
course. Being more than 15 minutes late counts as an unexcused absence.  
 
If a student experiences injury, illness or misadventure and misses a marked assessment, 
including but not limited to attendance, quizzes, tests, exams and assignments, they should 
submit a Special Consideration application and relevant documentation online through the 
University of Sydney portal. 
 
If a student has submitted to the University of Sydney Special Consideration and 
Arrangements process, they should continue to work on all assessment tasks and liaise with 
their instructor where possible whilst waiting for an outcome. Unless special consideration or 
arrangement is approved, the missed assessment is graded with an F and no make-up 
assessment is scheduled.  
 
As soon as it becomes clear that you cannot attend a class, you must inform your professor 
and/or the Academics team (nyu.sydney.academics@nyu.edu) by email immediately (i.e. 
before the start of your class). Regardless of whether an absence is excused or not, it is the 
student's responsibility to catch up with the work that was missed. 

Attendance Rules on Religious Holidays 
Members of any religious group may, without penalty, excuse themselves from classes when 
required in compliance with their religious obligations. Students who anticipate being absent 
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due to religious observance must apply for Special Arrangements through the University of 
Sydney portal at the beginning of semester and should also notify their lecturer AND NYU 
Sydney’s Academics Office in writing via e-mail at the beginning of semester.  
 
If examinations or assignment deadlines are scheduled on the day the student will be 
absent, the Academics Office will schedule a make-up examination or extend the deadline 
for assignments. Please note that an absence is only excused for the holiday but not for any 
days of travel that may come before and/or after the holiday. See also University Calendar 
Policy on Religious Holidays 

Final exams  
Final exams must be taken at their designated times. Should there be a conflict between 
your final exams, please bring this to the attention of the Academics team 
(nyu.sydney.academics@nyu.edu). Final exams may not be taken early, and students 
should not plan to leave the site before the end of the finals period. 

Submission of Work 
 
Assignments (excluding in-class presentations and exams) must be submitted electronically 
via Brightspace. It is the student’s responsibility to confirm that the work has been 
successfully uploaded. In the unlikely event that a submission to Brightspace fails, students 
must immediately submit the work to their instructor via email before the original submission 
deadline accompanied by an explanation of the issue. Please note that the work will not be 
graded until it is uploaded to Brightspace. All in-class presentations and exams must be 
completed during the scheduled class time. An assessment component is considered 
completed when the student has met all the terms for that assessment component as 
outlined by the instructor. 

All written assignments must be submitted at the due date and time outlined in the syllabus. 
An assessment component receives a penalty of 2 points on the 100-point scale (for the 
assignment) for each day the work is late (including weekend days) up to a maximum of 10 
points. If the work is completed beyond five days after the due date, it receives a mark of 
zero, and the student is not entitled to feedback for that piece of work. Because failure to 
submit or fulfil any required assessment component will result in failure of the course, it is 
crucial for students to complete every assignment even when it will receive a mark of zero. 

 
Extensions 
Any request for approval to submit an assignment after the due date must be received by the 
instructor, in writing, prior to the due date. Instructors are permitted to grant Simple 
Extensions of up to 2 days for non-examination related tasks. This process can be informally 
negotiated between a student and their instructor. Students should have this arrangement 
confirmed by email. The email should include the title ‘simple extension’ and show the unit of 
study code and a student ID. This process is not considered an academic decision and 
cannot be appealed via the academic appeals process. If an extension of more than two 
days is required because of exceptional circumstances or essential commitments, students 
must apply to the University of Sydney for Special Consideration and Arrangements.  
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How to Apply for Special Consideration and Arrangements 

There are three key steps to applying for special consideration or special arrangements: find 
out if you are eligible, gather supporting documents and submit your online application. 

This webpage provides a list of Exceptional Circumstances for Special Consideration and 
Essential Commitments for Special Arrangements. Applications for special considerations 
must be submitted online with supporting documentation no later than three working days 
after an examination, assessment or missed class.  
 
Applications for special arrangements (such as religious observance) must be made at the 
start of the semester. Once the application has been assessed by the Special 
Considerations and Arrangements team, it is communicated to the student and instructor. 

Academic Dishonesty and Plagiarism 
 
The standards of Academic Honesty upheld by the University of Sydney apply to all 
coursework offered by NYU Sydney. The University of Sydney is committed to academic 
excellence and integrity as the cornerstones of scholastic achievement and quality 
assurance. Academic dishonesty involves any attempt to gain academic advantage by doing 
something misleading or unfair. It is also academically dishonest to help a friend or a group 
of students to gain unfair academic advantage.   
 
The University of Sydney mandates the use of a text-based similarity detecting software 
(currently Turn-it-In) for all text-based written assignments. The University of Sydney has a 
Centralised Office of Educational Integrity that manages reports of academic dishonesty in 
coursework. A detailed overview of the definitions, policies and procedures is available on 
the University of Sydney website.  
 

Classroom Expectation 
This is a seminar subject and requires the active participation of all students. It also requires 
engaged discussion, including listening to and respecting other points of view. Your behavior 
in class should respect your classmates’ desire to learn. It is important for you to focus your 
full attention on the class, for the entire class period. In all classes we expect that students 
will follow the common classroom expectations outlined here in order to support constructive 
and effective classroom experience. 

● Arrive to class on time.  

● Once you are in class, you are expected to stay until class ends. Leaving to make or 
take phone calls, to meet with classmates, or to go to an interview, is not acceptable 
behaviour. 

● Phones, digital music players, and any other communications or sound devices are 
not to be used during class. That means no phone calls, no texting, no social media, 
no email, and no internet browsing at any time during class.  
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● The only material you should be reading in class is material assigned for that class. 
Reading anything else, such as newspapers or magazines, or doing work from 
another class, is not acceptable. 

● Class may not be recorded in any fashion – audio, video, or otherwise – without 
permission in writing from the instructor. Exceptions will be made for students with 
academic accommodations from the Moses Center. 

● Be mindful of the space you take up in class and make space for others. 

● Listen actively and be engaged and present when others are speaking. 

● Do not use profanities in class discussion (they may still occasionally appear in 
course readings and assignments where considered appropriate) 

● Criticise ideas, not people (groups and individuals). 

● Use ‘I’ statements when giving opinions. Don’t try to speak for any group with which 
you identify.   

● Make sure to let your classmates finish speaking before you do. 

● For online lessons: Students are expected to engage in online lessons when 
applicable. While leaving your camera on goes a long way to helping engage, 
students are not required to leave their camera on. In lieu of your camera, students 
will be encouraged to engage in a variety of ways, including answering questions 
whether called on specifically or not, chatting in Zoom, and participating in breakout 
rooms, among others. 

● Please be mindful of your microphone and video display during synchronous class 
meetings. Ambient noise and some visual images may disrupt class time for you and 
your peers.  

● Please do not eat during class and minimise any other distracting noises (e.g. 
rustling of papers and leaving the classroom before the break, unless absolutely 
necessary) 

● If deemed necessary by the study away site (ie COVID related need), synchronous 
class sessions may be recorded and archived for other students to view. This will be 
announced at the beginning of class time. 

● Students should be respectful and courteous at all times to all participants in class. 

You will be advised if there are additions to these common procedures for participation in 
this class. 
 
Disability Support  
 
NYU Moses Center Accommodations 
NYU students must first register with the Moses Center for Student Accessibility (CSA) (+1 
212-998-4980 or mosescsd@nyu.edu) and request their accommodation letters. This letter 
is the only supporting documentation that is required by the University of Sydney. Students 
who are requesting academic accommodations are advised to reach out to the Moses 
Center and submit their accommodation letters to the online portal as early as possible in the 
semester. 
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University of Sydney Inclusion and Disability Services 
All students need to register with Inclusion and Disability Services at the University of 
Sydney if they require accommodations related to a disability or long term illness for this 
course. Registration for disability support must be made through the University of Sydney 
online portal using the accommodation letter provided by the Moses Center. 
 
All students then need to set up an initial meeting with the Disability Services team to 
develop a personalized academic plan. Once a student is registered, Disability Services 
works closely with academic departments to ensure federal disability standards are met.  
 
Implementation of Accommodations for NYU Sydney courses 
Once students’ have a personalized academic plan registered with Inclusion and Disability 
Services, accomodations for this course will be managed by a member of the NYU Sydney 
Academic Programs staff. 

Pronouns and Name Pronunciation (Albert and Zoom) NYU Policy  
Students, staff, and faculty have the opportunity to add their pronouns, as well as the 
pronunciation of their names, into Albert. Students can have this information displayed to 
faculty, advisors, and administrators in Albert, Brightspace, the NYU Home internal directory, 
as well as other NYU systems. Students can also opt out of having their pronouns viewed by 
their instructors, in case they feel more comfortable sharing their pronouns outside of the 
classroom. For more information on how to change this information for your Albert account, 
please see the Pronouns and Name Pronunciation website. 
 
Students, staff, and faculty are also encouraged, though not required, to list their pronouns, 
and update their names in the name display for Zoom. For more information on how to make 
this change, please see the Personalizing Zoom Display Names website. 

Bias Response 

The New York University Bias Response Line provides a mechanism through which 
members of our community can share or report experiences and concerns of bias, 
discrimination, or harassing behavior that may occur within our community. 
 
Experienced administrators in the Office of Equal Opportunity (OEO) receive and assess 
reports, and then help facilitate responses, which may include referral to another University 
school or unit, or investigation if warranted according to the University's existing Non-
Discrimination and Anti-Harassment Policy. 
 
The Bias Response Line is designed to enable the University to provide an open forum that 
helps to ensure that our community is equitable and inclusive. 
 
To report an incident, you may do so in one of three ways: 

● Online using the Web Form (link) 
● Email: bias.response@nyu.edu 
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● Phone: 212-998-2277 
 

Wellness Exchange 
If mental health assistance is needed, call NYU’s 24/7 Wellness Exchange hotline at +1 212 
443 9999. Alternatively, students can make an appointment with NYU Sydney’s Wellness 
Counsellor Lauren Stahl (l.stahl@nyu.edu). 

Instructor Bio 
Dr. David Varga (Ph.D., University of Technology Sydney) is a screen director, 
cinematographer, and sound designer who has worked in more than 20 international 
locations from Mongolia to Uruguay. His work includes short documentaries published by the 
Guardian and other international mastheads, as well as feature-length and short films 
screened at festivals in Australia and overseas. 

He is a former producer for television (SBS and Foxtel) and has held senior media strategy 
roles for international events including the Beijing 2008 Olympics and Vivid Sydney. As an 
academic David has taught at the Australian Film, Television and Radio School (AFTRS) 
and University of Technology (UTS) in a wide range of media, film, and cultural theory 
subjects. 


