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NYU Los Angeles 
Experiential Learning Seminar 

NODEP-UA 9982 LA1 
Remote Synchronous 

Pacific Standard Time / Pacific Daylight Time 

Spring 2021 
Only NYU LA/Study Away students are eligible to take this class. Please contact the site 
academic staff (Lena Parodi, lp1245@nyu.edu) if you have trouble accessing the NYU Classes 
site. 

Instructor Information 
● Dr. Rebecca Lee Johnson (she/her) 
● Office Hours: Wednesdays, 4pm PT 

○ Zoom Link: https://nyu.zoom.us/j/98797424998 
● Email: rljohnson@nyu.edu 

○ *Emails that require easily answerable responses will receive responses within 
24 hours. For all others, please allow two business days. 

Course Information 
● NODEP-UA 9982 LA1 
● Experiential Learning Seminar 
● Course Description: As the academic component of the students’ internships, an 

integral part of the Los Angeles Study Away experience, this seminar helps students 
reflect critically on their internships as a way to further their individual academic and 
professional goals. This includes evaluating various aspects of the internship sponsor, 
such as its mission, approach, and policies, and the local, regional, and national 
contexts in which it operates. Students will be challenged to think analytically about their 
internships and host organizations and to connect their internship experiences to past 
and present academic work. In the case of Los Angeles, students will expand their 
knowledge of the entertainment and media industries and learn about career 
opportunities they may not have been aware of previously. The course will also provide 
students with specific strategies on how to network and interact with industry firms and 
players, including how and when to seek an agent, how to get a script read, how to get 
an entry-level job at a studio, network, record company, communications firm, 
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technology start-up, etc. Students will be graded on the academic work produced in this 
course (i.e., students will not be graded for their work performance at their internship 
site).  

● Prerequisite: None 
● Class meeting days and times: Mondays, 7:15-9:45pm PT 
● Zoom link for remote classes: https://nyu.zoom.us/j/95016420618 
● Academic calendar: https://www.nyu.edu/los-angeles/calendar.html 

Course Overview and Goals 
This course, a version of which is required for all students undertaking an internship or similar 
professional development experience[1] for credit at NYU’s study away programs, has two goals. 
First, it provides an opportunity for students to integrate their internship experience with relevant 
academic and commercial research and debates, tailored in this case to the Los Angeles 
context. Second, the course helps students learn and enhance professional skills—including 
writing, communication, and presentation skills—needed for future work experiences and 
academic study. 
 
[1] For simplicity’s sake, the syllabus uses the term “internship” to include formal internships as 
well as other approved professional development experiences students may undertake in Los 
Angeles. 

Upon Completion of this Course, students will be able to: 
● Analyze and articulate the various facets of their internship site, including its mission and 

vision, organizational structure, human resources and other policies and practices, and 
local, regional, and international contexts in which it operates. 

● Gain an understanding of their place and role within the internship site, as well as their 
responsibilities and the value/impact of the work performed, and convey these on their 
resume and in interview and networking settings. 

● Gain self-understanding, self-confidence, and interpersonal skills to apply to their unique 
academic and career trajectories. 

Course Requirements 

Class Participation 
You are expected to attend class remote synchronously. Your active participation in class and 
attendance will be reflected in this part of the course requirements. Students are required to do 
all readings and watch/listen to any assigned videos or audio content before class. You are 
expected to come to class prepared, on time, and ready to actively participate and make 
informed contributions. Merely joining a Zoom session or filling a seat does not constitute 
participation. That being said, it is understood that you may have differing levels of comfort with 
various modes of participation. Ways of participating and demonstrating engagement include 
(but are not limited to) speaking in larger class discussions or small group discussions, actively 
participating in in-class activities/exercises and non-verbal classwork (ex. writing assignments, 
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polls, digital collaboration), posing questions to guest speakers, and actions such as emailing 
the Professor your thoughts on readings, class content and/or other material related to the 
course that you may encounter outside of class. 

Weekly Industry News Review 
Each week you will find, read and post 1-2 recent articles related to companies and the 
industry(ies) you’re interested in (note: podcasts that critically examine media are allowed, 
though articles are preferred). Articles should be posted by 5pm on Sunday to our class Padlet 
(https://padlet.com/rebeccaleejohnson/qz0q793moptaanfb). You should come to class prepared 
to discuss your article and the articles posted by your classmates. You will be required to 
present an article to the class at least once during the semester, during which you will share 
why you chose your article(s), what you found interesting, what you learned, what you 
agree/disagree with, and one question you have about your article/the subject matter. 
Throughout the semester we will keep a running list of important media and entertainment 
industry news, and discuss the significance of current events in the context of course readings 
and guest speakers. While articles are not required to be related to the week’s readings, they 
must reflect the overarching examination of the media and entertainment industries, media work 
and other themes that we explore in this class. The goal of this assignment is to monitor current 
news, but you may go back in time to search for articles that provide insight into relevant 
companies or industries if you have trouble finding new pieces.  
 
Acceptable popular and trade press outlets include (but are not limited to): Variety, The 
Hollywood Reporter, KCRW’s The Business, Advertising Age, AdWeek, Billboard, Music 
Business Worldwide, Rolling Stone, Los Angeles Times, Vulture, Financial Times, Forbes, Wall 
Street Journal, New York Times, Washington Post, Economist, The Guardian, Fast Company. 

Reflection Papers 
R1: Internship Objectives (2-3pgs): Identify 3-5 personal objectives for your internship and the 
course this semester, and establish a plan for fulfilling each objective. Questions to address 
when writing your assignment include: What are you looking to get out of your internship? How 
do you see the course complementing your internship? What are specific, actionable ways you 
can implement your objectives? What unique opportunities does your internship provide you? 
What skills can you strengthen, apply, or learn through your internship? What are personal and 
professional strengths and weaknesses that you would like to build upon this semester? 
R2: Informational Interview (3-4pgs): Conduct interviews with 2 people at your internship who 
you admire or from whom you feel that you could learn valuable information about career 
strategies and more.  
R3: Digital Intervention (2-3pgs): We are living in a moment where digital tools are frequently 
used to make an impact on personal, professional and societal levels. Companies are often 
expected to recognize social responsibility, and to externally and internally address issues 
across social, economic, political, cultural and environmental spheres. Writing from a personal 
and a professional perspective, what is an issue that matters to you and how might you 
intervene? In executing this 2-3pg reflection paper, identify an issue or problem you seek to 
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solve, and propose a ‘digital intervention’ to address your issue (for example, a series of videos 
on Tik Tok, a hashtag slogan, a new social media platform, a podcast). In other words, propose 
an idea that will make an impact on a social issue that matters to you utilizing digital/new media 
technology. You are not required to select an issue directly related to your intended 
profession/industry, but you should consider your professional skill set, interests and career in 
your digital intervention. In conceptualizing your digital intervention, you may consult Beautiful 
Trouble: A Toolbox for Revolution (2012) on NYU Classes (Resources > Assignment 
Prompts/Guides).  

Final Research Paper 
Throughout the semester we have discussed various issues influencing the media industries 
and media work. In a 5-7 page paper you will independently research one of these key issues 
(your choice), examine it in the context of a company/set of companies and/or industry you’re 
interested in, and construct an original argument. The goal of this research project will be for 
you to integrate knowledge gained from your Los Angeles course and workplace experiences 
into an examination of current issues influencing the entertainment media, and to contribute 
your own thoughts and arguments on your topic of choice. Why is the theme you’ve chosen 
important? What are the stakes (for your industry, for media companies, for producers and 
consumers, for society at large)? What do you specifically think about this issue? Issues may 
include: the coronavirus pandemic, representation/diversity/inclusion/empowerment in media 
and the workplace, convergence, the digital age and new media technology, media ownership, 
integration and/or consolidation, labor issues in media work, the responsibility of media 
companies and corporations (to society, to culture, to their employees), globalization, political 
economy and the role of policy/the government. 
 
In advance of beginning your final paper, you must submit to the Professor your intended 
topic/issue and industry/firm(s).   
 
Assignment Guidelines 
All papers should be typed, double spaced with one-inch margins, in a reasonable font and 
size (12pt), paginated, and checked for grammar and spelling. All references to readings 
and sources must include in-text citations (with page numbers), and a works cited page. 
Citations must be within a consistent style (such as APA, MLA, Chicago; your choice as to 
which). All papers should be submitted electronically. A .doc or .docx format is preferred so 
comments can be made in Track Changes.  
 
Answers to reflection papers must be well thought out, will involve rigorous and critical analysis, 
present clear arguments and support ideas. The final research paper must provide a developed 
argument with a clearly stated thesis, supported by evidence (from course texts and otherwise). 
Grades will be based on the strength, clarity and organization of arguments, writing, and 
analysis, and your ability to support your claims through explanation, example and evidence. An 
A paper is considered ‘excellent,’ will surpass the basic requirements of the assignment, and 
writing, analysis, argumentation, organization and evidence use will be clear, concise and artful. 
A B paper is considered ‘good,’ will fulfill the basic requirements of the assignment, have 
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competent writing, argumentation, organization and evidence use, but may be general, vague or 
lacking in the aforementioned components, as well as in explanations, analysis and detail. A C 
paper will be ‘satisfactory’ or ‘adequate,’ will fulfill most of the requirements, be somewhat 
competent in in key assignment components, but will lack intellectual rigor, may be incomplete 
or incorrect at times, and writing may contain errors, lack of organization and clarity. A D paper 
will be ‘unsatisfactory,’ will not meet the majority of the requirements of the assignment, will be 
lacking in key components and contain errors (whether in form, writing, content or otherwise), 
though it may contain some promise. 
 
Wildcard Extension Policy: During the semester you are allowed one 48hour extension, no 
explanation necessary (this policy does not apply to the Final Project). Notify the Professor as 
soon as you are aware you want to take this extension. 
 
Grading of Assignments 
The grade for this course will be determined according to the following formula: 

Assignments/Activities % of Final Grade 

Class participation [20%] 

Weekly News Review [15%] 

Reflection Papers (3) 
Internship Objectives (10% 
Informational Interview (15%) 
Digital Intervention (10%) 

[35%] 

Final Research Paper [30%] 

Letter Grades  
Letter grades for the entire course will be assigned as follows: 

Letter Grade Points Percent 

A 4.00 94-100 

A- 3.67 90-93 

B+ 3.33 87-89 

B 3.00 84-86 

B- 2.67 80-83 

C+ 2.33 77-79 
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C 2.00 74-76 

C- 1.67 70-73 

D+ 1.33 67-69 

D 1.00 65-66 

F .00 Below 65 
 

View Grades 
Grades will be available on the NYU Classes site.  

Course Schedule 

Topics and Assignments  
The schedule and reading list are subject to change, with adequate notice. Monitor NYU 
Classes and your email closely for announcements and updates. The most up-to-date course 
information can be found on NYU Classes. 
 

Week/ 
Date Topic Reading Assignment 

Due 

Week 1 
2/1/21 

  
Introduction to the Course 

• How to make the most of a virtual 
internship, 
https://careerdevelopment.princeto
n.edu/sites/careerdevelopment/files
/media/how_to_make_the_most_of
_a_virtual_internship_students_2.p
df 

• During Your Internship, 
https://careers.uiowa.edu/students/
during-your-internship 

 

Week 2 
2/8/21  

Key Concepts to 
Understand Media 
Industries and Work in 
Media and Entertainment 

• Deuze, Mark & Prenger, Miriam 
(Eds.). (2019). Introduction. In 
Making Media: Production, 
practices, and professions. 
Amsterdam University Press.  

• Havens, Timothy & Lotz, Amanda 
D. (2017). The industrialization of 
culture framework and key 
economic concepts. In 
Understanding Media Industries. 
Oxford University Press. 

R1: 
Internship 
Objectives  
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• Brody, Jane E. (May 18, 2020). 
How to maintain motivation in a 
pandemic. New York Times. 
https://www.nytimes.com/2020/05/1
8/well/mind/motivation-pandemic-
coronavirus.html 

• Supplemental Reading:  
o Picard, R. G. (2001). Media 

firms as economic and 
business entities. In The 
economics and financing of 
media companies. Fordham 
University Press. 

o Mulligan, Mark. (March 23, 
2020). How COVID-19 will 
affect the media industries. 
MIDiA Research. 
https://www.midiaresearch.co
m/blog/how-covid-19-will-
affect-the-media-
industries?utm_source=MIDiA
+Research+Newsletter&utm_
campaign=f189cfd43c-
EMAIL_CAMPAIGN_2019_01
_14_12_03_COPY_01&utm_
medium=email&utm_term=0_
8602b921cd-f189cfd43c-
523280853 

Week 3 
2/18/21 

*Class meets on Thursday 
 
Mapping the Media 
Landscape, Creative 
Strategies, and Your 
Internship Site 
 
GUEST SPEAKER: Adam 
Sussman 
 

• Additional readings via NYU 
Classes 

• Sims, David. (July 18, 2020). Why 
low-budget horror is thriving this 
summer. The Atlantic. 
https://www.theatlantic.com/culture/
archive/2020/07/why-low-budget-
horror-thriving-summer/614344/ 

1st News 
Review Post 
Due Sunday, 
2/14 @ 5pm 

Week 4 
2/22/21 

Media policy and the role 
of the government in 
media industries 
 
GUEST SPEAKER:  
Jason Jackowski 

• Klaris, Edward. (2020). Coronavirus 
drove a boom in virtual content; to 
protect artists, copyright law must 
catch up. Los Angeles Times. 
https://www.latimes.com/entertainm
ent-arts/business/story/2020-06-
29/coronavirus-virtual-content-
events-copyright-law 

• Lenker, Maureen Lee. (Aug 7, 
2020). Why the end of the 
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Paramount decrees is bad for 
movies and movie theaters: 
Opinion. Entertainment Weekly. 
https://ew.com/movies/judge-ends-
paramount-decrees/ 

• Moss, Marissa R. (Dec 11, 2017). 
Net neutrality: How a repeal could 
kill the careers of indie musicians. 
Rolling Stone. 
https://www.rollingstone.com/music
/music-news/net-neutrality-how-a-
repeal-could-kill-the-careers-of-
indie-musicians-198971/ 

• Supplemental Reading:  
o Pemberton, Nathan Taylor. 

(Apr 2, 2020). A moment to 
rethink how we support 
music. The New Yorker. 
https://www.newyorker.com/c
ulture/cultural-comment/a-
moment-to-rethink-how-we-
support-
music?source=EDT_NYR_ED
IT_NEWSLETTER_0_imagen
ewsletter_Daily_ZZ&utm_cam
paign=aud-
dev&utm_source=nl&utm_bra
nd=tny&utm_mailing=TNY_D
aily_040220&utm_medium=e
mail&bxid=5d5821b67e553f1
2b32a4f47&cndid=58167719
&esrc=&mbid=CRMNYR0624
19&utm_term=TNY_Daily 

Week 5 
3/1/21 

Media Industries and 
Firms in the Digital Age: 
Convergence, Online 
Platforms, and the 
Coronavirus Pandemic 
 
GUEST SPEAKER: TBA 
 

• Doyle, G. (2013). Convergence and 
Multi-Platform. Understanding 
Media Economics. Sage 
Publications.  

• Adalian, Josef. (June 11, 2018). 
Inside the binge factory. New York. 
https://www.vulture.com/2018/06/h
ow-netflix-swallowed-tv-
industry.html?_ga=2.107751170.10
61741982.1547507482-
2021476005.154 

• Krukowski, Damon. (Aug 19, 2020). 
A tale of two ecosystems: On 
Bandcamp, Spotify and the wide-
open future. NPR. 
https://www.npr.org/2020/08/19/903
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547253/a-tale-of-two-ecosystems-
on-bandcamp-spotify-and-the-wide-
open-future?curator=MusicREDEF 

• Cochrane, Naima. (2020). The 
Verzuz Effect. Billboard. 
https://www.billboard.com/articles/n
ews/cover-story/9430242/verzuz-
effect-swizz-beatz-timbaland-
instagram?curator=MusicREDEF 

• Supplemental Reading:  
o Roxborough, Scott. (July, 3 

2020). Ready to watch more 
theatrical releases from 
home? How COVID 19 could 
spark a tectonic shift to 
premium VOD. The 
Hollywood Reporter. 
https://www.hollywoodreporter
.com/news/ready-watch-
more-theatrical-releases-
home-how-covid-19-could-
spark-a-tectonic-shift-
premium-vod-1301062 

o Gelles, David. (May 20, 
2020). Coronavirus shut down 
the ‘experience economy.’ 
Can it come back? New York 
Times. 
https://www.nytimes.com/202
0/05/20/business/public-
gathering-events-
coronavirus.html?smid=tw-
nytimesarts&smtyp=cur 

Week 6 
3/8/21 

Marketing and Your 
Personal Narrative: The 
Promotional Industries, 
Professional and Personal 
Self-Analysis, and Your 
Social Media Presence 
 
GUEST SPEAKER:  
Sam Sabawi 

• Herman, Lily. (Sept 13, 2017). No, 
you don’t need a personal brand. 
The Ladders. 
https://www.theladders.com/career-
advice/personal-brand-better-job 

• Gershon, Ilana. (2017). 
Introduction. In Down and out in the 
new economy: How people find (or 
don’t find) work today. University of 
Chicago Press. 

• Williams, Ray. (2020). The growing 
importance of “soft skills” in the 
workplace. Medium. 
https://medium.com/@raybwilliams/
the-growing-importance-of-soft-
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skills-in-the-workplace-
8c452c7c8647 

Week 7 
3/15/21 

 
Networking, Relationships 
and Social Media 
 
GUEST SPEAKER: 
Alanna Bennett 

• Roussel, Violaine. (2017). 
Representing Talent: Hollywood 
agents and the making of movies. 
University of Chicago Press. 
o Selections 

• Mattoo, Priyanka. (July 9, 2020). 
What’s the best way to find a 
mentor in Hollywood during 
lockdown? Vulture. 
https://www.vulture.com/2020/07/h
ow-do-i-find-a-mentor-in-hollywood-
during-lockdown.html 

• Che, Jenny. (June 16, 2015). 
Twitter is the best job search tool 
you’re not using – Here’s how you 
can. HuffPost. 
https://www.huffpost.com/entry/twitt
er-job-search_n_7571260 

• Gershon, Ilana. (2017). Getting off 
the screen and into networks. In 
Down and out in the new economy: 
How people find (or don’t find) work 
today. University of Chicago Press. 

 

Week 8 
3/19/21 

Career Workshop and Job 
Search Strategies 
 
 
Mid-Semester “Life and 
Internships in Los 
Angeles” Check-In 

This week’s class will involve 
career and job search consultation 
with the Wasserman Center and 
the NYU Production Lab. 
 
Come prepared to discuss your 
internship thus far, reflect on your 
time in LA, revisit your semester 
objectives and think about how to 
make the most of the second half of 
the semester. 

R2: 
Informational 
Interview 

Week 9 
3/22/21 

Issues in Media Work / 
Creative Labor: Passion, 
Precarity, Pay, Power and 
Workplace Cultures 
 
GUEST:  
Jonathan Taub 

• Hesmondhalgh, D. & Baker S. 
(2013). Creative Labour: Media 
Work in Three Cultural Industries. 
Routledge.  
o Selections 

• Masters, Kim (Host). (November 
27, 2019). Why assistants are 
telling Hollywood it’s time to pay up. 
KCRW: The Business. 
https://www.kcrw.com/culture/show
s/the-business/with-
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payuphollywood-assistants-speak-
out/why-assistants-are-telling-
hollywood-its-time-to-pay-up 

• Sakoui, Anousha. (Aug 13, 2020). 
Hollywood’s Entertainment industry 
unions have a whiteness problem. 
Los Angeles Times. 
https://www.latimes.com/entertainm
ent-arts/business/story/2020-08-
13/hollywood-unions-racism-
diversity-below-the-line-iatse 

• Supplemental Reading: 
o Mattoo, Priyanka. (June 26, 

2018). How do I deal with 
harassment at my new TV 
writing job? Vulture. 
https://www.vulture.com/2018/
06/how-do-i-deal-with-
harassment-at-my-new-tv-
writing-job.html 

o Supplemental Reading: 
Leight, Elias. (May 5, 2020). 
‘It’s a clusterf-ck’: Musicians 
struggle to get pandemic 
assistance. Rolling Stone. 
https://www.rollingstone.com/
music/music-
features/musicians-struggle-
to-get-pandemic-assistance-
993437/ 

Week 10 
4/5/21 

The Social Responsibility 
of Media Firms, Activism 
and Media Work 
 
GUEST SPEAKER: 
Takara Joseph 
 

• Banet-Weiser, Sarah. (2012). 
AuthenticTM: The politics of 
ambivalence in a brand culture. 
New York University Press. 
o Selections 

• Zheng, Lily. (June 15, 2020). We’re 
entering the age of corporate social 
justice. 
https://hbr.org/2020/06/were-
entering-the-age-of-corporate-
social-justice 

• Petrusich, Amanda. (Feb 18, 2020). 
The day music became carbon 
neutral. The New Yorker. 
https://www.newyorker.com/culture/
culture-desk/the-day-the-music-
became-carbon-neutral 

Final Paper 
Topic 
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Week 11 
4/12/21 

Diversity, Inclusion, 
Empowerment and 
Representation in the 
Media and Entertainment 
Industries 
 
GUEST SPEAKER: 
Fatima Elswify 
 

• Braxton, Greg. (July 27, 2020). TV 
Networks pledged to improve 
diversity in 1999. Will this time be 
any different? Los Angeles Times. 
https://www.latimes.com/entertainm
ent-arts/tv/story/2020-07-27/tv-
networks-diversity-pledge-naacp-
boycott-1999 

• Chiu, Bonnie. (Jul 16, 2020). 
Addressing the Ad industry’s sticky 
problem with race. Forbes. 
https://www.forbes.com/sites/bonni
echiu/2019/07/16/addressing-the-
ad-industrys-sticky-problem-with-
race/#394b967028d0 

• Aguilar, Carlos. (Aug 12, 2020). 
How Hollywood is missing out on 
Latinx representation both in front 
of and behind the camera. Variety. 
https://variety.com/2020/film/news/
hollywood-latinx-representation-
1234731930/ 

• Smith, Stacy L. et al. (Feb 2019). 
Inclusion in the recording studio? 
Gender, and race/ethnicity of 
artists, songwriters & producers 
across 700 popular songs from 
2012-2018. USC Annenberg 
Inclusion Initiative. 

• Supplemental Reading:  
o Noble, Safiya. (2018). 

Introduction. In Algorithms of 
oppression: How search 
engines reinforce racism. 
NYU Press. 

R3: Digital 
Intervention 

Week 12 
4/26/21 
 
 
 

The Interconnectedness 
of Media Industries, 
Professional Pivots and 
Thinking About Job 
Prospects 
 
GUEST SPEAKER:  
Erika Brooks Adickman 
 

• Solis, Marie. (April 2, 2020). What’s 
it like to graduate into a recession? 
We asked the class of 2009. Vice. 
https://www.vice.com/en_us/article/
epgwgm/advice-for-2020-grads-
looking-for-jobs-during-recession 

• Jenkins, Henry. (2007). 
Transmedia Storytelling 101. 
Confessions of an Aca-fan. 
http://henryjenkins.org/2007/03/tran
smedia_storytelling_101.html 

• Park, Gene. (March 6, 2020). Tired: 
The marvel cinematic universe. 
Wired: The video game cinematic 
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universe. The Washington Post. 
https://www.washingtonpost.com/vi
deo-games/2020/03/06/tired-
marvel-cinematic-universe-wired-
video-game-cinematic-universe/ 

• Mims, Taylor. (Feb 13, 2020). From 
TV to music mogul: How Issa Rae 
is giving artists a leg up. Billboard. 
https://www.billboard.com/articles/b
usiness/8550816/issa-rae-
productions-raedio-company-
insecure-interview 

 

 

 

 

 

 

Week 13 
5/3/21 

 
 
 
 
 
 
 
 
 
 
 
 
The Global Marketplace, 
Cultural Flows, and 
Remote Work 
 
 

 

• Fragoza, Carribean. (Sept 8, 2016). 
The migrant kitchen: Shaping the 
future of Los Angeles’ culinary 
landscape. KCET. 
https://www.kcet.org/shows/the-
migrant-kitchen/the-migrant-
kitchen-shaping-the-future-of-los-
angeles-culinary-landscape 

• Barrett, Brian. (Jan 13, 2016). 
Netflix isn’t made for the US 
anymore—it’s for the whole world. 
Wired. 
https://www.wired.com/2016/01/in-
the-us-were-now-watching-the-
worlds-netflix/ 

• Leight, Elias. (May 2, 2018). How 
American R&B songwriters found a 
new home in K-Pop. Rolling Stone. 
https://www.rollingstone.com/music/
music-news/how-american-rb-
songwriters-found-a-new-home-in-
k-pop-627643/ 

• Carey, Meredith. (Sept 23, 2017). 
Why Cape Town has become a go-
to filming location. Conde Nast 
Traveler. 
https://www.cntraveler.com/story/w
hy-cape-town-has-become-a-go-to-
filming-location 

• Supplemental reading: 
o Featherstone, Mike. (2006). 

Genealogies of the Global. 
Theory, Culture& Society. 23 
(2-3), p. 387-419.  
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Week 14 
5/10/21 

Final Wrap Up: Skills 
assessment, reviewing 
internship objectives, 
reflecting on the 
semester, final paper 
workshop 
 
5/11 
Reading Day 
 
5/12 – 5/17  
Final Exams 

 
Final Exam 
Due Date 
TBA 

Course Materials 

Required Textbooks & Materials 
● All course readings and materials can be found on NYU Classes or via links in the 

syllabus. 

Resources 
● Access your course materials: NYU Classes (nyu.edu/its/classes) 
● Databases, journal articles, and more: Bobst Library (library.nyu.edu) 
● Assistance with strengthening your writing: NYU Writing Center 

(nyu.mywconline.com) 
● Obtain 24/7 technology assistance: IT Help Desk (nyu.edu/it/servicedesk) 

Course Policies 

In-Person Hygiene/Physical Distancing policies 
● For in-person classes, students will be assigned/choose a seat on the first day of class. 

For NYU COVID-19 Safety protocols, please use the same seat for the duration of the 
semester. 

Attendance and Tardiness 
Studying at Global Academic Centers is an academically intensive and immersive experience, 
in which students from a wide range of backgrounds exchange ideas in discussion-based 
seminars. Learning in such an environment depends on the active participation of all students. 
And since classes typically meet once or twice a week, even a single absence can cause a 
student to miss a significant portion of a course. To ensure the integrity of this academic 
experience, class attendance at the centers, or online through NYU Classes if the course is 
remote synchronous/blended, is expected promptly when class begins. Unexcused absences 
will affect students' semester participation grade. If you have scheduled a remote course 
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immediately preceding/following an in-person class, you may want to discuss where at the 
Academic Center the remote course can be taken. Students are responsible for making up any 
work missed due to absence (including getting notes from a classmate, emailing the Professor, 
attending office hours and arranging a timeline to submit missed work). Repeated absences in a 
course may result in failure.  
  
Please note that for classes involving a field trip or other external visit, transportation difficulties 
are never grounds for an excused absence. It is the student’s responsibility to arrive at the 
announced meeting point in a punctual and timely fashion. Staff members may always be 
reached by cell phone for advice regarding public transportation. 

Classroom Etiquette/Expectations 
Things to consider: 

● Please be mindful of your microphone and video display during synchronous class 
meetings. Ambient noise and some visual images may disrupt class time for you and 
your peers.  

● If you are not using your cell phone to follow the lesson, cell phones should be turned off 
or in silent mode during class time. 

● If deemed necessary by the study away site (i.e. COVID related need), synchronous 
class sessions may be recorded and archived for other students to view. This will be 
announced at the beginning of class time. 

● Consider using the chat function or “raise hand” function in order to add your voice to 
class discussions especially if leaving the video on presents challenges. 

 
Discussion Norms 
The readings and subjects explored in this class may involve discussions of a personal nature 
and/or address sensitive subjects. It is important that in class discussions students follow basic 
discussion norms. 
 
Respect and Compassion 

• Listen respectfully, actively and attentively—without interrupting 
• Make no assumptions about others 
• It is okay to disagree with a classmate. Still make sure to: 

o Proceed respectfully and with empathy, after listening carefully; Use a respectful 
tone 

• Be conscious of both verbal (inflammatory language, put-downs (even humorous), 
name-calling or character attacks) and non-verbal communication 

Constructiveness 
• Build on one another’s comments; work toward shared understanding 
• Think before you speak—engage with and process ideas before contributing 
• Understand that even objections can often be cast in a constructive way (ex. address the 

statement, not the person) 
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• Support claims, assertations and statements. Use evidence whenever possible, and 
provide a rationale. Acknowledge when speaking from personal experience. 

• Ask clarifying questions 
• Recognize that your voice matters (don’t be afraid to speak up), but make sure to let 

your classmates contribute and avoid dominating the discussion 
Inclusivity 

• Treat what is said in class as confidential, to allow for an atmosphere of open, honest 
exchange. Honor the fact that your classmates may share personal experiences by not 
repeating them outside of class 

• Recognize and remember that we have different backgrounds 
• It’s always okay to ask questions you think may be unsophisticated or uninformed 
• Know that it’s okay to be emotional about issues and to name those emotions 
• If you are offended or uncomfortable (or think someone else might be) by anything said 

during discussion, acknowledge it immediately, so that we may constructively and 
respectfully assess what was said together 

• Be careful about putting other students on the spot. Do not demand that others speak for 
a group that you perceive them to represent 

• Consider who gets left out, who is marginalized, under-represented, or erased by 
particular claims. So, for example, one could say, “That’s an image of an ideal family,” or 
one could say, “That may be an image of an ideal family for many middle-class white 
heterosexuals.” 

 
Final Exams 
 
Final exams must be submitted/taken at their designated times. Should there be a conflict 
between final exams, please bring it to the attention of the NYU LA academic representative as 
soon as this is known to facilitate alternate arrangements. Final exams may not be taken early, 
and students should not plan to leave the site before the end of the finals period. 
 
Late Assignment 
 

1) Written work due in class must be submitted during the class time to the Professor. 
2) Late work should be submitted as soon as it is completed and an email sent to the 

Professsor. 
3) Late work will be reduced for a fraction of a letter grade (e.g., A to A-, A- to B+, etc.) 

for every day it is late, including weekends. 
4) Written work during the semester that is submitted 5 days after the submission date 

(including weekends) without an agreed extension fails and is given a zero. 
5) Students who miss an exam (including the final) without previously arranged 

permission will receive a zero on that exam. 
6) Assignments due during finals week that are submitted more than 3 days without 

previously arranged extensions will not be accepted and will receive a zero. Any 
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exceptions or extensions for work during finals week must be discussed with the Site 
Director. 

Incomplete Grade Policy  
An “incomplete” is a temporary grade that indicates that the student has, for good reason, not 
completed all of the course work. This grade is not awarded automatically nor is it guaranteed; 
rather, the student must ask the instructor for a grade of “incomplete,” present documented 
evidence of illness, an emergency, or other compelling circumstances, and clarify the remaining 
course requirements with the instructor. 
 
In order for a grade of “incomplete” to be registered on the transcript, the student must fill out a 
form, in collaboration with the course instructor and the academic administration at the site; it 
should then be submitted to the site’s academic office. The submitted form must include a 
deadline by which the missing work will be completed. This deadline may not be later than the 
end of the following semester. 

Academic Honesty/Plagiarism 

As the University's policy on "Academic Integrity for Students at NYU" states: "At NYU, a 
commitment to excellence, fairness, honesty, and respect within and outside the classroom 
is essential to maintaining the integrity of our community. By accepting membership in this 
community, students take responsibility for demonstrating these values in their own conduct 
and for recognizing and supporting these values in others." Students at Global Academic 
Centers must follow the University and school policies. 
 
The presentation of another person’s words, ideas, judgment, images, or data as though 
they were your own, whether intentionally or unintentionally, constitutes an act of 
plagiarism. 
 
NYU LA takes plagiarism very seriously; penalties follow and may exceed those set out by 
your home school. All your written work must be submitted as a hard copy (for in-person 
classes) and in electronic form to the lecturer. Your lecturer may ask you to sign a 
declaration of authorship form. 
 
It is also an offense to submit work for assignments from two different courses that 
is substantially the same (be it oral presentations or written work). If there is an overlap of 
the subject of your assignment with one that you produced for another course (either in the 
current or any previous semester), you MUST inform your professor. 
 
For guidelines on academic honesty, clarification of the definition of plagiarism, examples of 
procedures and sanctions, and resources to support proper citation, please see: 
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NYU Academic Integrity Policies and Guidelines  
 
NYU Library Guides  

Religious Observances  
Students observing a religious holiday during regularly scheduled class time are entitled to miss 
class without any penalty to their grade. This is for the holiday only and does not include the 
days of travel that may come before and/or after the holiday.  
 
Students must notify their professor and the local Academics team in writing via email at least 7 
days before being absent for this purpose. 

Inclusion, Diversity, Belonging and Equity 
NYU is committed to building a culture that respects and embraces diversity, inclusion, and 
equity, believing that these values – in all their facets – are, as President Andrew Hamilton has 
said, “...not only important to cherish for their own sake, but because they are also vital for 
advancing knowledge, sparking innovation, and creating sustainable communities.” At NYU Los 
Angeles, we are committed to creating a learning environment that:  

• fosters intellectual inquiry, research, and artistic practices that respectfully and rigorously take 
account of a wide range of opinions, perspectives, and experiences; and  

• promotes an inclusive community in which diversity is valued and every member feels they 
have a rightful place, is welcome and respected, and is supported in their endeavours.  

Moses Accommodations Statement 
Academic accommodations are available for students with documented and registered 
disabilities. Please contact the Moses Center for Student Accessibility (+1 212-998-4980 or 
mosescsd@nyu.edu) for further information. Students who are requesting academic 
accommodations are advised to reach out to the Moses Center as early as possible in the 
semester for assistance. Accommodations for this course are managed through the site 
sponsoring the class once you request it. 

 

Stress Management 
Students are under a lot of pressure, particularly in this current moment. If you start to feel 
overwhelmed, it is important that you reach out for help. Do not hesitate to contact your 
instructor if you are struggling – they are here to help you have a productive semester and can 
guide you toward the necessary resources.  
 
Food and Housing Security 
Any student who has difficulty affording groceries or accessing food to eat, or who lacks a safe 
and stable place to live, and believes this may affect their performance in the course, is urged to 
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contact the Los Angeles program staff. If you have any questions or concerns do not hesitate to 
raise them with your Professor directly. No student should have to worry about food, lack of safe 
housing, eviction or couch surfing when school is already stressful enough.  

 

About Your Instructor 
Rebecca Lee Johnson is a scholar, practitioner and songwriter who works at the intersection of 
academia and industry. She earned her Ph.D. from the University of Southern California’s 
Annenberg School for Communication and Journalism. She additionally holds a B.A. in 
Communication from USC (with a double minor in Music Recording and Advertising). Her 
research focuses on popular music, the media/cultural industries, promotional culture, and 
cultural work in the digital age, with a particular emphasis on the relationship between culture, 
creativity and commerce. As an educator Johnson has taught subjects across communication, 
cultural and media studies, and media economics at USC and Woodbury University. As an 
artist/songwriter, she has released music on independent labels in the U.S. and Japan. Prior to 
her Ph.D. work she interned at various companies including Interscope Records, Deutsch 
Agency, AAM Promo and Blue Coast Records. A native New Yorker, she has been based in 
Los Angeles for over a decade. 
 


