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Instructor Contact 
Information 

Name: Duncan Hewitt 
Email: duncan.hewitt@gmx.net 
Office Hours: Mondays, 4:00-5:00 PM 

Class Time Mondays, 1:00-4:00 PM 
Course Description This course looks at the transformation of China’s media landscape over the past two 

decades through market reforms, commercialization and new technology. It covers 
topics including the drastic growth of tabloid newspapers and magazines; the 
transformation of television into an advertising-driven, multi-billion dollar industry 
with global ambitions; and the dramatic rise of the Internet and the growing influence 
of online public opinion, which has led to significant changes both in China’s 
traditional media, and in the way the country is governed. The course will also look at 
tensions between those seeking to push for greater openness in the media, and censors 
and ideological critics who believe it has already gone too far. 
 

Course Objectives Students will gain a broad basic understanding of the process of development in the 
Chinese media during the reform era, and will look at how the interplay between the 
media and politics, business and society. Students will follow developments in English-
language Chinese newspapers and websites, and selected articles from these sources 
will be discussed in class. Class discussions and reading, along with meetings with 
guest speakers working in the media field, will help to familiarize students with the 
major players in today’s fast-changing Chinese media world; assignments will give 
them a chance to critique media developments, and to analyze some of the key issues 
which will shape the future evolution of the media and its impact on Chinese and 
international society.  

Grading 
Components 

Class participation: 20% 
Class presentations: 20%  
Essays: 60% 

Instructor Bio Duncan Hewitt studied Chinese at Edinburgh University and first lived in China from 
1986-7. He was a BBC correspondent in China from 1997 – 2002, and in recent years 
has written for Newsweek and other publications from Shanghai. His book Getting 
Rich First: Life in a changing China focuses on social change in China, covering 
issues including media and the Internet, urbanization, popular culture, and the 
development of civil society. He also has an MA in Southeast Asian Area Studies from 
SOAS, University of London, and in 2011 spent a term at the Reuters Institute for the 
Study of Journalism, Oxford University, where he carried out research on China’s 
relationship with the international media. He has taught at NYU Shanghai since 2007. 
  

Grading 
Expectations 

A: Excellent performance showing a thorough knowledge and understanding of the 
topics of the course; all work includes clear, logical explanations, insight, and original 
thought and reasoning.   
B: Good performance with general knowledge and understanding of the topics; all 
work includes general analysis and coherent explanations showing some independent 
reasoning, reading and research.  
C: Satisfactory performance with some broad explanation and reasoning; the work will 
typically demonstrate an understanding of the course on a basic level.  
D: Passable performance showing a general and superficial understanding of the 
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course’s topics; work lacks satisfactory insight, analysis or reasoned explanations. 
F: Unsatisfactory performance in all assessed criteria. 

Attendance Policy NYU Shanghai has a strict policy about course attendance that allows no unexcused 
absences. Each unexcused absence will result in the deduction of three percentage 
points from the final grade. More than two unexcused absences will result in failure of 
the course.  
 
Students should contact their instructors to catch up on missed work but should not 
approach them for excused absences. All absence requests and excuses must follow the 
application procedure directions here: 
https://wikis.nyu.edu/pages/viewpage.action?pageId=30017155 
 
Students are expected to arrive to class promptly both at the start of class and after 
breaks. Arriving more than 10 minutes late or leaving more than 10 minutes early can 
be considered an unexcused absence. Unexcused absences from exams are not 
permitted and will result in failure of the exam. If you are granted an excused absence 
from an exam by NYU Shanghai administration, your instructor will decide how you 
will make up the exam. 
 
This attendance policy also applies for classes involving a field trip or other off-
campus visit. It is the student’s responsibility to arrive at the agreed meeting point on 
time.  
 
There will be no adjustment of attendance records after the end of the semester. If you 
wish to contest a marked absence, you must do so before you leave Shanghai; if you 
think that there may be a discrepancy about your attendance in class on a given day, 
ask the NYU Shanghai academic staff to let you look at the attendance record. 

Late Work Policy Written work due in class must be submitted during class time. 
 
Late work should be submitted in person to the Academic Assistant during regular 
office hours (9:30-6:00, Monday-Friday). The Academic Assistant will mark down the 
date and time of submission in the presence of the student. In the absence of the 
Academic Assistant, another member of the administrative staff can accept the work in 
person, following the same protocol.  
 
Work submitted within five weekdays will be penalized one portion of a grade for 
every day that it is late (so if it is late by one day, an assignment marked an “A” will be 
changed to an “A-,” and so on). Work submitted more than five days after the due date 
without an agreed extension will be given a zero. 
 
Please note that final essays must be submitted on time. 

Plagiarism Policy The presentation of another person’s words, ideas, judgment, images or data as though 
they were your own, whether intentionally or unintentionally, constitutes an act of 
plagiarism. Students must retain an electronic copy of their work until final grades are 
posted on Albert. They must be prepared to supply an electronic copy if requested to 
do so by NYU Shanghai. Not submitting a copy of their work upon request will result 
in automatic failure in the assignment and possible failure in the class.  

Required Text(s) 1. Susan Shirk (ed.), Changing Media, Changing China. (OUP, 2011)  
 

2. Other selected texts are compiled in a Digital Course Pack which you can 
purchase as follows: 

• Go to the NYU Bookstore web site: http://www.bookstores.nyu.edu 

http://www.bookstores.nyu.edu/
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• Click on the "Textbook Inquiry and Ordering" link 
• In the "Search by ISBN" option, enter 978200006032B 
• Proceed to Checkout and complete your order. 
• After completing your order you will receive an email with your access code 

and instructions regarding accessing the Digital Coursepack. 

Class 1  
 
 

Monday, 
August 27th 
 

“Propaganda, popularism and public opinion” 
An introduction to the key phases and factors in the rapid development of the 
Chinese media over the past two decades, including commercial factors and 
political imperatives 
 
+ Screening of Chinese TV documentary extracts 

Class 2 
 

Mon, 
September 
3rd 

“Netizens, nationalists and cybercops” 
The dramatic growth of the Internet in China, its uses and its impact on the 
conventional media, and the rise of online public opinion – looking at tensions 
between control and openness, nationalism and individualism 

Class 3 Mon, Sept 
10th 

Student Presentations – media content analysis:  
Students will prepare a short presentation on a Chinese media outlet (English language 
newspaper, magazine, or website), analyzing its content, focus etc  
 
First Assignment: The impact of the Internet in China – due Wed. Sept 19th  

Class 4 
 
 

Monday 
Sept 17th 

 

“Serving the Party, Scrutinizing the Government”  
The role of Chinese journalists, and the challenges they face – focusing on the 
development of investigative reporting and pundits, the growing role of 
commercial factors, and official attempts to keep the media ‘on-message’ 
 

+ Chinese journalist guest speaker (tbc) 
Class 5 
 

Mon, Sept 
24th 

Magazine publishing and the mass market: 
The rise of magazine groups, foreign-Chinese joint-ventures, and commercial 
funding of the media  
(Magazine extracts to be provided) 
 

+  individual feedback sessions on first assignment 
Class 6 
 

Mon, 
October 8th 

“Reinventing the electronic media – development of television and radio in the 
reform era”  

The rise of TV dramas, reality shows and pop culture, the growing role of 
commercial forces and online viewing – and the impact of government efforts 
to control the medium  
 
Including TV extracts  

Class 7 
 

Mon, Oct 
15th 

Field Trip to visit media organization 
 
Second Assignment: Issues affecting Chinese media openness, and the role of 
Chinese journalists (due October 29th) 

Class 8 
 

Mon, Oct 
22nd 
 

Documentary Film-making in China: 
Discussion of the prospects for serious reportage in China, with extracts from films  
 
+ possible talk by documentary film-maker  

Class 9 
 

Mon, Oct 
29th 

“Keeping up with China’s fast-changing consumers – advertising and 
communications in the new Chinese media environment.” 

The growth of China’s advertising and PR industry, its unique characteristics 
and its symbiotic relationship with the media 
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Including talk by guest speaker from the industry 

Class 
10 
 

Mon, 
November 
5th 
 

Individual feedback sessions on assignment 2 + possible second round of class 
presentations 

Class 
11 
 

Mon, Nov 
12th 

Animation and new media 
Including the rise of online gaming, and China’s push to promote its domestic 
animation industry (both inside and outside China), and official attitudes to the 
huge popularity of foreign animation 
 
Featuring animation extracts and possible guest speaker 

Class 
12 
 

Mon, Nov 
19th 
 

China’s international media image 1: Demonizing China?    
The impact, challenges and limits of foreign reporting of China –  
and China’s reaction  
 
Including possible expert speaker   

Class 
13 
 

Mon, Nov 
26th 
 

China’s international media image 2: projecting soft power? 
China’s push to make its own media a global force, and promote its own version of 
China’s image internationally 
 
Including possible talk by Chinese media specialist/ visit to local English-language 
media organization 
 
Final assignment: The internationalization of the Chinese media – prospects and 
problems (due Monday December 3rd) 

Class 
14 
 

Mon, Dec 
3rd 
 

Summary of course/ future prospects for the Chinese media 
including impact of new technology, micro-blogging, official attitudes and 
strategies 
 

+ Individual discussions of progress on final assignment 
Class 
15  
 

Mon, Dec 
10th 
 

No Class 
 
Final assignment (in lieu of final exam) due 5.00 pm today.  
 

 


