
 

Class code  

Instructor 

Details 

 
Jeremy Druker 
 
jeremy.druker@tol.org 
 
+420-728-334-738 
 

Class Details 
 
Culture and Social Media Technologies 
 
[Click here and enter class meeting time] 
 
Location to be confirmed.  
 

Prerequisites 
 
None 
 

Class 

Description 

 
This course will examine “social media” from a cultural perspective, with a focus on how media 

technologies figure in practices of everyday life and in the construction of social relationships 

and identities. This course is based closely on one offered in New York by Professor Laura 

Portwood-Stacer, but we will examine many of the issues in the context of Central and Eastern 

Europe and compare the “Western” experience of social media with the situation in the post-

communist world.  

Although many of our readings will deal with Social Network Sites (SNSs), we will attempt to 

form an expansive definition of what constitutes “social media.” We will also work from an 

expansive definition of “technology,” considering the term in a cultural sense to include 

various practices and tools used to communicate in everyday life. The course will also look at 

the impact of social media on journalism and activism, including a dissection of the recent 

debates on the power of social media to transform these fields.  

Questions we will consider include: What falls under the definition of “social media”? What 
tools can we use to study the place of social media in culture? How can social media enable 
the formation of community? Does the consumption of social media differ in Central and 
Eastern Europe, and if so, how? How are constructions of youth, gender, race, ethnicity, and 
sexuality mediated through social media technologies? Can social media technologies be a 
vehicle for political activism? How are social media used in marketing and advertising? What 
are the ethical issues associated with social media technologies? Is it possible to refuse social 
media? Are social media improving or harming the state of journalism? 
 
The course will be in the form of discussions around the required readings, plus several guest 



lecturers from among social media experts in Prague.  
 

Desired 

Outcomes 

 
By the end of the term, students should have achieved the following: 
 

● They will have transformed from mere social media users/consumers into practitioners 
familiar with this phenomenon in a much broader and theoretical sense. 

● They will understand the differences in social media consumption between the “West” and 
East Central Europe, with many examples in mind.  

● They will have improved their communication and writing skills through feedback from the 
instructor on social media posts and other course contributions.  

Assessment 

Components 

 
Class twitter feed participation – 15% 

We will hold an ongoing conversation about our observations of social media in contemporary 

culture in the form of a class twitter feed. You may either use your current twitter username or 

create one specifically for this course. Tweets should be personal thoughts/insights/questions, 

responses to readings or lectures, and/or links to relevant material on the web, and should 

include the course hashtag. You will be required to post a total of 40 tweets throughout the 

semester (a maximum of 10 of these may be links). Tallies will be taken at regular intervals to 

ensure regular participation. 

Class Blog Posts – 30% 

I will regularly tweet questions which you may expand upon in blog posts of a few paragraphs. 

These posts will require you to make connections between course readings/theories and your 

own observations/experiences of social media. You are also encouraged to post responses to 

other students’ blog posts. You will be required to post a total of 6 posts (a minimum of 2 of 

these must be original posts versus responses to other students’ posts). Of these 6 posts, half 

should deal with aspects of social media related to Central and Eastern Europe. Again, tallies 

will be taken at regular intervals to ensure regular participation. 

Research Paper – 30% 

You will conduct research on a specific topic of your choosing related to social media in Central 

and Eastern Europe. Your research may either be a review of literature or an empirical study 

(we will discuss this more in class). You will write up your study in an 8-10 page paper which 

will be due during the final exam period. 

Research Presentation – 10% 

You will create a multimedia presentation of your research, which you will share with the class 

as well as post online. You may choose to make a video, an audio podcast, and/or a slide 

presentation. The presentation should 1) explain the topic you researched, 2) describe the 

methods you used to conduct your research, 3) summarize your findings, and 4) point to 

directions for further research on the topic. 

Participation/Attendance – 15% 



 

Failure to submit or fulfill any required course component results in failure of the class.  

Assessment 

Expectations 

Grade A:  Excellent work demonstrating a critical and observant approach to the subject, 
sound research, active participation in discussions, and an ability to express thoughts 
cogently and persuasively. 

Grade B:  Very good work. 

Grade C:  Satisfactory work. 

Grade D:  Passable work. 

Grade F:  Failure to achieve a passable standard. 

Grade 

conversion 

A=94-100  

A-=90-93  

B+=87-89  

B=84-86  

B-=80-83  

C+=77-79  

C=74-76  

C-=70-73  

D+=67-69  

D=65-66  

F=below 65 

 

Grading 

Policy 

 

 

 

Attendance 

Policy 

Each unexcused absences will result in your final grade being reduced by 3%. Absences only for 

medical reasons will be excused. To obtain an excused absence, you are obliged to supply 

either a doctor’s note or corroboration of your illness by a member of the housing staff (either 

an RA or a Building Manager). Absences due to travel will not be excused. 

  



Late 

Submission 

of Work 

 

Late submission of work is strongly discouraged and will be penalized in appropriate fashion. 
Good excuses (not the dog ate my homework) will be entertained, but not necessarily 
approved.  
 

Plagiarism 

Policy 

 

 

Required 

Text(s) 

 
Most of the readings will be posted as PDFs or links to the course website. You should also 

purchase the following book: 

Baym, N. (2010). Personal Connections in the Digital Age. Cambridge, UK: Polity. 

 

Supplementa

l Texts(s) (not 

required to 

purchase as  

copies are in 

NYU-L 

Library) 

 
[Click here and enter information, including ISBN] 

Internet 

Research  

Guidelines 

 
[Click here and enter guidelines on Internet Research, if appropriate] 

Additional 

Required 

Equipment  

 
[Click here and enter information (e.g. camera and film, sketch book)] 
 

Session 1 

 
Tuesday, 

September 4 

 

 
 
Introduction/Defining Social Media 

Baym, Personal Connections in the Digital Age 

Boyd, d. m. & Ellison, N. B. Social network sites: Definition, history, and scholarship. 

Beer, D. Social network(ing) sites… revisiting the story so far: A response to danah boyd and 
Nicole Ellison. 
 
 
 
 

Session 2 

 

Thursday, 

 
Studying Social Media 



September 6 Baym, Personal Connections in the Digital Age 

Nardi, excerpts from My Life as a Night Elf Priest 

Boelstorff, excerpts from Coming of Age in Second Life 

Hargittai, “Whose Space? Differences Among Users and Non-Users of Social Network Sites” 
 

Session 3 

 

Tuesday, 

September 11 

 

Guest Lecturer: Josh Boissevain, editor of NetProphet, TOL's tech/social media blog 
 

 

Session 4 

 

Thursday, 

September 13 

 
Studying Social Media (continued) 

 

 

Session 5 

 

Tuesday,  

September 18 

 
Forming Community and Performing Identity through Social Media 

Greenhow & Robelia, “Old Communication, New Literacies” 

Donath & boyd, “Public Displays of Connection” 

Weber, S., & Mitchell, C. “Imaging, keyboarding, and posting identities: Young people and new 

media technologies” 

Marwick ‘‘I’m a lot more interesting than a Friendster profile:’’ Identity presentation, 

authenticity, and power in social networking services 

Session 6 

 

Thursday, 

September 20 

 
Forming Community and Performing Identity through Social Media (continued) 

 

 

Session 7 

 

Tuesday,  

September 25 

 
Youth 

boyd, d. Why youth (heart) social network sites: The role of networked publics 

in teenage social life 

Stald, Mobile identity: Youth, identity, and mobile communication media. 

Herring, “Questioning the generational divide: Technological exoticism and adult constructions 

of online youth identity” 

Boyd, “Social Steganography: Obtaining Privacy in Social Media” 



Session 8 

 

Thursdsay, 

September 27 

 
Youth (continued) 

 

 

Session 9 

 

Tuesday, 

October 2 

 
Gender/Sexuality 

Willett, “Consumer citizens online: Structure, agency, and gender in online participation” 

Banet-Weiser, “Branding the post-feminist self: Girls’ video production and youtube” 

Marwick, “Conspicuous and Authentic: Fashion Blogs, Style, and Consumption” 

Gudelunas, “There’s an App for That” 

Gudelunas, “Online Personal Ads: Community and Sex, Virtually” 
 
Chen,  “Ukrainin’ Men: How American Men Are Using the Russian Facebook to Find Brides” 
http://gawker.com/5909410/ukrainin-men-how-american-men-are-using-the-russian-

facebook-to-find-brides   

Session 10 

 

Thursday, 

October 4 

 
Gender/Sexuality (continued) 

 

Session 11 

 

Friday, 

October 5 

( make-up for 

Tuesday 

classes) 

 
Guest lecturer (TBA): Social media usage in Central Europe 

 

 

Session 12 

 

Tuesday, 

October 9 

Race and Ethnicity 

Boyd, “How Race and Class Shaped Facebook, Myspace” 

Byrne, The future of (the) “race”: Identity, discourse, and the rise of computer-mediated public 

spheres 

Thomas, “KPK, Inc.: Race, Nation, and Emergent Culture in Online Games” 

Nakamura, “Race and Identity in Digital Media” 

Krikorian, “Twitter Diplomacy,” http://www.tol.org/client/article/21135-twitter-
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diplomacy.html 

 

 

Session 13 

 

Thursday, 

October 11 

 
Race and Ethnicity (continued) 

 
 
 
 
 
 

Session 14 

Tuesday, 

October 16 

 
Politics and Activism 

Costanza-Chock, “New Social Movements in the Network Society” 

Costanza-Chock, “The Immigrant Rights Movement on the Net” 

Boyd, “Can Social Network Sites Enable Political Action?” 
 
Toepfl, "Managing public outrage: Power, scandal, and new media in contemporary 
Russia," http://nms.sagepub.com/content/13/8/1301 
 

 
 

Session 15 

 

Thursday, 

October 18 

Visit to People in Need to hear about their Russian new media activism program  
 
 
 
 

Fall Break 

 

October 22-

26 

 

 

Session 16 

 

Tuesday,  

October 30 

Politics and activism (continued) 

Session 17 

 

The Debate Over the Power of Social Media for Change 

Gladwell, “Why the revolution will not be tweeted.” 

http://www.tol.org/client/article/21135-twitter-diplomacy.html
http://www.tol.org/client/article/21135-twitter-diplomacy.html
http://www.tol.org/client/article/21135-twitter-diplomacy.html


Thursday, 

November 1 

http://www.newyorker.com/reporting/2010/10/04/101004fa_fact_gladwell  

Shirky, “The Political Power of Social Media,” 

http://www.foreignaffairs.com/articles/67038/clay-shirky/the-political-power-of-social-media 

Tufekci, “New Media and the People-Powered Uprisings,” 

http://www.technologyreview.com/blog/guest/27122/?p1=A3  

Evgeny Morozov, “First thoughts on Tunisia and the role of the Internet”: 

http://neteffect.foreignpolicy.com/posts/2011/01/14/first_thoughts_on_tunisia_and_the_rol

e_of_the_internet  

Madrigal, “Gladwell on Social Media and Activism,” 
http://www.theatlantic.com/technology/archive/2010/09/gladwell-on-social-media-and-
activism/63623/  
 
 
 
 
 

 
 
 
 
 
 

Session 18 

 

Tuesday, 

November 6 

Guest lecturer: Jaroslav Valuch 

Jaroslav Valuch is a One World Social Innovation Program Manager at International Human 
Rights Documentary Film Festival One World in Czech Republic.  He was the lead trainer in 
numerous new media workshops for Czech NGOs and activists, focusing on increasing their 
capacity to use new information and communication tools effectively and strategically. He was 
a facilitator at Social Innovation Camp Brno in 2012, co-organized Social Innovation Camp 
Internews in Bosnia, he provides consultations and trainings to numerous citizen and activist 
initiatives in CEE, Balkans, Caucasus and Southeast Asia regions. 

Session 19 

 

Thursday, 

November 8 

The Debate Over the Power of Social Media for Change (continued) 
 
 
 
 
 

Session 20 

 

Friday, 

November 9 

( make-up for 

Thursday 

Journalism and Social Media 

Falls, “How Journalists Can Leverage Social Media,” 

http://www.socialmediaexplorer.com/media-journalism/how-journalists-can-leverage-social-

media/  

Ehrlich, “How Journalists are Using Social Media for Real Results,” 

http://mashable.com/2010/04/12/journalists-gist/  
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classes) Lavrusik, “The Future of Social Media in Journalism,” 

http://mashable.com/2010/09/13/future-social-media-journalism/  

Ingram, “Like It or Not, Twitter Has Become a News Platform,” 
http://gigaom.com/2010/09/08/like-it-or-not-twitter-has-become-a-media-outlet/  
 
Dragomir, “Social Networks Baffle East Europe Media,” 
http://www.businessweek.com/globalbiz/content/oct2009/gb20091020_871874.htm  
 
 
 
 
 
 

Session 21 

 

Tuesday, 

November 13 

 
Visit to social media department of Czech media outlet (TBA) 

 
 
 
 
 

Session 22 

 

Thursday, 

November 15 

 
Journalism and Social Media (continued) 
 
 
 
 
 
 
 

Session 23 

 

Tuesday, 

November 20 

 
Learning About and Reaching Consumers  

Clemons, “The complex problem of monetizing virtual electronic social networks” 

Mangold & Faulds, “Social media: The new hybrid element of the promotion mix” 

Kozinets, “How online communities are growing in power” 

Gillin, excerpts from The new influencers: A marketer’s guide to the new social media 

Weber, excerpts from Marketing to the social web: How digital customer communities build 
your business 
 
 
 
 

Session 24 

 

Thursday, 

 
Learning About and Reaching Consumers (continued) 
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November 22 

Session 25 

 

Tuesday, 

November 27 

 
Ethical issues: Privacy, Labor, Identity Regulation 

Andrejevic, excerpts from iSpy: Surveillance and power in the interactive era 

Boyd, “Facebook’s Privacy Trainwreck” 

Cheney-Lippold, TBA 

Session 26 

 

Thursday, 

November 29 

 
Ethical issues (Continued) 
 
 
 
 

Session 27 

 

Tuesday, 

December 4 

 
Refusing Social Media 

Portwood-Stacer, “Media Refusal: The Case of Facebook Abstainers” 

Session 28 

 

Thursday, 

December 6 

 

 
Presentations and group feedback/discussions 
 
 
 
 

Session 29 

 

Tuesday, 

December 11 

 
Presentations and group feedback/discussions 
 
 
 
 

Session 30 

 

Thursday, 

December 13 

 
Course Wrap-up 
 
 
 
 

Classroom 

Etiquette 

 
Food & drink are not to be consumed in class.  

Mobile phones should be set on silent and should not be used in class except for emergencies.  

Laptops are only to be used with the express permission of the teacher (though this is a social 
media class, students will be expected to concentrate and not use social media in the 
classroom).  
 



Required Co-

curricular 

Activities 

 
 

Suggested 

Co-curricular 

Activities 

 
 

 


