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Class code 
 

MCC-UE9452 

 

Instructor Details 
 

 
 
Name: Cristian Vaccari 
NYUHome Email Address: cv35@nyu.edu 
Office Hours: By appointment only, Wednesdays, 6pm-7pm 
Villa Ulivi Office Location: Borgo de’ Greci 
Villa Ulivi Office Extension: 313 
 
For fieldtrips refer to the email with trip instructions and trip assistant’s cell phone number 
 
 
 

 

Class Details 
 

 
Semester: Fall 2012 
Full Title of Course: Global Media Seminar: Television and Democracy in Italy 
Meeting Days and Times: Wednesdays, 3:00pm - 5:45pm 
Classroom Location: Firenze 
 

 

Prerequisites 
 

 
None 

 

Class Description 
 

 
The goal of this course is to present a comparative perspective on media and politics in 
Western democracies and a thorough historical survey of fifty years of political 
communication in Italy, with a special emphasis on the relation between television 
broadcasting and democratic politics and an eye towards the evolving role of digital media. 
Students who take the course will be able to comprehend the most recent developments in 
political communication among Western democracies as well as to understand the complex 
media-politics relationships in Italy.  
The first part of the course will enable students to contextualize the Italian case within global 
trends in political communication that are affecting most Western democracies. After an 
introductory part that will discuss normative questions on the role of the media in democracy, 
students will learn how to classify mass media systems and models of journalism and to 
develop critical assessments of the performances of different journalistic practices and 
political communication systems; they will also understand how political communication has 
developed in Western democracies from the party-centered era to the television-centered 
model to the digital and convergent contemporary media environment. 
Building on this groundwork, the second part of the course will deal with the history of 
political communication in Italy from the post-War era until present-day developments. This 
historical perspective will be centered around the relationship between media and politics in 
Italy, including, but not limited to, the media and political parables of media tycoon and 
conservative leader Silvio Berlusconi. Berlusconi’s success story will emerge not as an isolated 
episode, but an extreme example of how the media system and the political system in Italy 
have historically been intertwined from the creation of public television in the post-WWII 
period to the unregulated development of commercial television. Students will also learn and 
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discuss how the increasing popularity of digital media is leading to change and continuity in 
this scenario. 

 

Desired Outcomes 
 

 
On completion of this course, students should: 

• Have improved their ability to think critically, engage in complex reasoning and 
express their thoughts clearly through their written work and classroom discussions 

• Have improved their understanding of the methodologies of political communication 
research, particularly comparative and historic approaches 

• Have mastered a basic understanding of how to research questions in political 
communication in comparative perspective 

• Recognize works by the principal protagonists of comparative political 
communication, particularly with respect to the Italian case, and understand why 
they are significant for media and communication as well as political science 

 
 

Assessment Components 

 
Attendance and classroom discussion of reading materials: 20% 
Student assignments and group exercises: 20% 
Multiple-choice in-class tests: 20% (10% each) 
Midterm exam: 20% (two 1,000-words take-home essays) 
Final exam: 20% (2,000-words take-home essay) 
 
Failure to submit or fulfill any required course component results in failure of the class.  
 
The first part of each class will consist of a group discussion of the readings for that day’s class, 
guided by the instructor and based on a discussion outline that will be emailed to all students 
by noon of the previous Friday. Students can add questions and topics to the class outline by 
emailing them to the instructor by noon of the Tuesday before class. Proponent students will 
receive a bonus for each suggested question or topic that will be included in the final outline. 
Students are expected to come to class prepared to discuss the topics included in the 
discussion outline based on the readings assigned for the class. The instructor will coordinate 
the discussion, provide in-depth analysis of some issues, and present illustrative materials and 
empirical data. (This format will be adopted from Section 3 onwards.) 
 
The second part of each class will consist of various types of classroom activities through 
which the instructor and students will explore the practical implications of the topics covered 
in the readings and discussed in the first part of the class. Alternatively, this part of the class 
may consist of watching and discussing movies and documentaries that will highlight some 
specific aspects related to that day’s class. 

Assessment Expectations 
 

 
Grade A: The student’s work demonstrates an understanding of the subject that goes beyond 
assigned course readings. The student writes essays/exam questions that are an original 
synthesis of source materials, demonstrating the ability to evaluate source material critically. 
Written arguments are clear, well-organized and well-presented; oral presentations are 
concise, incisive and supplemented by appropriate visual materials. The student has 
distinguished himself/herself throughout the course of the semester for his/her contributions 
to class discussion. 
 
Grade B: The student’s work shows a clear understanding of assigned readings and materials 
covered in class. The student writes clear, well-organized and well-presented essays/exam 
questions; oral presentations are concise, incisive and supplemented by appropriate visual 
materials. The student is prepared in class and asks relevant questions.  

Grade C: The student’s work shows a basic understanding of the subject treated in assigned 



 

Page 3 of 10 

readings and covered in class. However, written and/or oral work is deficient in one or more of 
the following areas: clarity, organization or content. The student’s work is generally in need of 
improvement 

Grade D: The student’s work shows occasional understanding of the subject treated in 
assigned readings and covered in class. Written and/or oral work is deficient in one of more of 
the follow areas: clarity, organization or content. The student does not participate in class 
discussion and has not frequented the instructor’s office hours. 

Grade F: The student’s work does not demonstrate understanding of the subject treated in 
assigned readings and covered in class. Written and/or oral work are either insufficient or are 
not submitted. The student appears unprepared in class and has not frequented the 
instructor’s office hours. 

 

Grade conversion 
 

 
A=94-100 
A-=90-93 
B+=87-89 
B=84-86 
B-=80-83 
C+=77-79 
C=74-76 
C-=70-73 
D+=67-69 
D=65-66 
F=below 65 
 

 

Grading Policy  
 

 
Please refer to Assessment Expectations and the policy on late submission of work  
 

 

Attendance Policy 
 

 
Attendance: 
Attendance is expected and required of all students. Any absences will negatively impact upon 
your course grade 
 
Absences: 
In case of absence, regardless of the reason, the student is responsible for completing 
missed assignments, getting notes and making up missed work in a timely manner based 
upon a schedule that is mutually agreed upon between the faculty member and the student 

 
Absence Due to Illness 

● If you are sick, please see a doctor (contact the OSL for information). 
● Only a medical certificate from a local medical professional will be accepted 

to justify an absence due to illness 
● Within 24 hours of your return to class you must bring this note to the 

Office of Academic Support, located on the ground floor of Villa Ulivi. We 
will review the medical certificate and we will notify your faculty via email 
about your justified absence due to illness 

● Absences for short term illness without a medical certificate are not justified 
and count as unjustified absences. We will not accept a student email or 
telephone call regarding an absence due to illness. We will not notify your 
faculty about these absences 

● The Office of Student Life, when assisting you in cases of severe or extended 
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illness, will coordinate with the Office of Academic Support to properly 
record your absences 

Due to Religious Observance 
● Students observing a religious holiday during regularly scheduled class time 

are entitled to miss class without any penalty to their grade. This is for the 
holiday only and does not include the days of travel that may come before 
and/or after the holiday 

● Students must notify their professor and the Office of Academic Support in 
writing via email one week in advance before being absent for this purpose 

Due to a class conflict with a program sponsored lecture, event, or activity 
● All students are entitled to miss one class period without any penalty to 

their grade in order to attend a lecture, event or activity that is sponsored by 
NYU Florence or La Pietra Dialogues, Acton Miscellany or the Graduate 
Lecture series. 

● Students must notify their professor and the Office of Academic Support in 
writing via email one week in advance before being absent for this purpose 

  

Late Submission of Work 

 

● All course work must be submitted on time, in class on the date specified on the 
syllabus.  

●  To request an extension on a deadline for an assignment, students must speak to the 
professor one week prior to the due date. 

● To receive an incomplete for a course at the end of the semester, two weeks before 
final exams, both the student and the faculty member must meet with the Assistant 
Director of Academic Affairs to review the request and if granted, they must both sign 
an Incomplete Contract detailing the terms for completing missing coursework. 

Plagiarism Policy 

 

 
PLAGIARISM WILL NOT BE TOLERATED IN ANY FORM: 
The presentation of another person’s words, ideas, judgment, images or data as though they 
were your own, whether intentionally or unintentionally, constitutes an act of plagiarism. 
 
In the event of suspected or confirmed cases of plagiarism, The faculty member will consult  
first with the Assistant Director for Academic Affairs as definitions and procedures vary  
from school to school. Please consult the “Academic Guidelines for Success” distributed on 
your USB key at Check-in and on the NYU Florence Global Wiki.  
 
For a detailed description of some possible forms of plagiarism and cheating please consult 
the Community Compact that you signed at Orientation, a copy of which is on the above 
mentioned Wiki and USB key. 
 

 

Required Text(s) 
 

 
Hibberd, Matthew (2008). The Media in Italy: Press, Cinema and Broadcasting from Unification 
to Digital. Open University Press: UK (also available electronically via NYU library at 
https://getit.library.nyu.edu/go/5222853). 
 
Hallin, Dan and Mancini, Paolo (2004). Comparing Media Systems: Three Models of Media 
and Politics. Cambridge University Press: Cambridge (also available electronically via NYU 
library at https://getit.library.nyu.edu/go/5222855). 
 

 

Supplemental Texts(s) 
(not required to purchase 

 
Anstead and Chadwick [2009]. ‘Parties, Election Campaigning and the Internet: Toward a 
Comparative Institutional Approach’. In Chadwick and Howard (Eds) The Routledge Handbook 
of Internet Politics, London-New York, Routledge, pp. 56-71. 

https://getit.library.nyu.edu/go/5222853
https://getit.library.nyu.edu/go/5222855
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as copies are in NYU-L 
Library or available on 
line) 
 

Baum and Groeling (2008). New Media and the Polarization of American Political Discourse. 
Political Communication, 25, pp. 345-365. 
Campus (2010). Mediatization and Personalization of Politics in Italy and France: The Cases of 
Berlusconi and Sarkozy. International Journal of Press/Politics, 15(2), pp. 219-235. 
Campus (2010). Antipolitics in Power: Populist Language as a Tool for Government, chapters 5 
and 6. 
Chadwick. (2011). ‘The Political Information Cycle in a Hybrid News System: The British Prime 
Minister and the “Bullygate” Affair’. International Journal of Press/Politics, 16(1): 3-29. 
Cogburn and Espinoza-Vasquez (2011). ‘From Networked Nominee to Networked Nation: 
Examining the Impact of Web 2.0 and Social Media on Political Participation and Civic 
Engagement in the 2008 Obama Campaign’. Journal of Political Marketing, 10(1-2): 189-213. 
Curran et al. (2009). Media Systems, Public Knowledge and Democracy: A Comparative Study. 
European Journal of Communication, 24(1), pp. 5-26. 
Davis (2001). The Press and American Politics: The New Mediator. New York: Prentice Hall, 
chapters. 
Elliott (2008). Essential Shared Values and 21st Century Journalism. In Wilikins and Christians 
(ed.), The Handbook of Mass Media Ethics, Mahwah, Routledge, pp. 28-39. 
Grandi and Vaccari (2009). Election Campaigning and the New Media. In D. Albertazzi, C. 
Brook, C. Ross, N. Rothenberg (Eds), Resisting the Tide: Cultures of Opposition under 
Berlusconi (2001-06). London: Continuum. 
Jones (2009). Wheeler Dealers: Silvio Berlusconi in Comparative Perspective. Journal of 
Modern Italian Studies, 14(1), pp. 38-45. 
van Kempen (2007). Media-Party Parallelism and Its Effects. Political Communication, 24(3), 
pp. 303-320. 
Maisel (2002). Promises and Persuasion. In Nelson, Dulio and Medic (ed.), Shades of Gray: 
Perspectives on Campaign Ethics. Washington, Brookings University Press, pp. 39-60. 
Mancini (2011). Between Commodification and Lifestyle Politics. Reuters Institute for the Study 
of Journalism challenges. 
Marletti and Roncarolo (2000). Media Influence in the Italian Transition from a Consensual to 
a Majoritarian Democracy. In Gunther and Mughan (Eds) Democracy and the Media: A 
Comparative Perspective. Cambridge: Cambridge University Press. 
Norris (2000). A Virtuous Circle: Political Communication in Postindustrial Societies. Cambridge: 
Cambridge University Press. 
Padovani (2005). A Fatal Attraction: Public Television and Democracy in Italy, pp. 229-255. 
Schlesinger (1990). The Berlusconi Phenomenon. In Baranski and Lumley (Eds) Culture and 
Conflict in Post War Italy. London: Macmillan. 
Stille, (2006). The Sack of Rome. Media + Money + Celebrity = Power  
= Silvio Berlusconi. New York: Penguin Press, chapters 11-14. 
Vaccari (2009). Web Challenges to Berlusconi: An Analysis of Oppositional Sites. In D. 
Albertazzi, C. Brook, C. Ross, N. Rothenberg (Eds), Resisting the Tide: Cultures of Opposition 
under Berlusconi (2001-06). London: Continuum. 
Vaccari (2011). The News Media as Networked Political Actors: How Italian Media are 
Reclaiming Political Ground by Harnessing Online Participation. Information. Communication & 
Society 14(7), pp. 981-997. 
Vaccari (2012). Online Participation in Italy: Contextual Influences and Political Opportunities. 
In E. Anduiza, M. Jensen, L. Jorba (Eds), Digital Media and Political Engagement Worldwide: A 
Comparative Study. Cambridge: Cambridge University Press, pp. 138-159. 
Ward (2008). Truth and Objectivity. In Wilikins and Christians (ed.), The Handbook of Mass 
Media Ethics, Mahwah, Routledge, pp. 71-83. 

 

Internet Research 
Guidelines 
 

 
The careful use of internet resources is encouraged and a list of recommended websites will 
be given. Failure to cite internet and other non-traditional media sources in your written work 
constitutes plagiarism. 
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Additional Required Equipment  
 

 
N/A 

 
 

Session 1 
 
5 September 
 

Introduction: Democracy and the media 
 
Students’ introductions: what is your 
background and why are you taking this 
course? 
 
Group exercise: identify cases in which the 
media helped or hindered democratic 
values. 
 
Movie screening: Page One: Inside the New 
York Times, by Andrew Rossi. 

Norris (2000). A Virtuous Circle: Political 
Communication in Postindustrial Societies, 
chapter 2. 
 

 

Session 2 
 
7 September 12:00-2:45  
Aula Lucca 
(MAKE-UP CLASS) 

Media Bias 
 
Student assignment: present an episode or 
situation in which media coverage is biased 
and discuss its implications for journalism, 
the media, politics, and democracy. Feel free 
to rely on any type of text (video, audio clips, 
articles, websites, social media, etc) to make 
your case. 
 
Movie screening: Outfoxed: Rupert 
Mudroch’s War on Journalism, by Robert 
Greenwald. 

Davis (2001). The Press and American Politics: 
The New Mediator, Prentice Hall, chapters 8 
and 9. 
 
Baum and Groeling (2008). New Media and 
the Polarization of American Political 
Discourse. Political Communication, 25, pp. 
345-365. 
 

 

Session 3 
 
12 September 

Ethics in a Changing Media Environment 
 
Student assignment: read the codes of ethics 
of the US Society of Professional Journalists 
(http://www.spj.org/ethicscode.asp) and of 
the American Association of Political 
Consultants 
(http://www.theaapc.org/default.asp?conte
ntID=701). Find some political 
advertisements or news coverage of the US 
2012 Presidential election that violate one or 
more provisions in these codes. Show the 
advertisement or news coverage to the rest 
of the class and argue why it violates 
professional codes of conduct. 

Elliott (2008). Essential Shared Values and 
21st Century Journalism. In Wilikins and 
Christians (ed.), The Handbook of Mass 
Media Ethics, Mahwah, Routledge, pp. 28-39. 
 
Maisel (2002). Promises and Persuasion. In 
Nelson, Dulio and Medic (ed.), Shades of 
Gray: Perspectives on Campaign Ethics. 
Washington, Brookings University Press, pp. 
39-60. 
 
Ward (2008). Truth and Objectivity. In 
Wilikins and Christians (ed.), The Handbook of 
Mass Media Ethics, Mahwah, Routledge, pp. 
71-83. 

NO CLASS FOR TWO WEEKS: I will be away from Italy during this period so there will be no class on September 19 and 26. 
Take advantage of this break to fully engage with the Hallin/Mancini book and to enjoy the movies that will be screened as 
part of the U.S. Elections Film and Lecture Series organized by NYU Florence: 
 
WEDNESDAY, SEPTEMBER 19ST, AT 7:30PM (VILLA SASSETTI) 
Movie: Ides of March 
MONDAY, SEPTEMBER 24TH, AT 7.30 PM (VILLA SASSETTI) 
Movie: The War Room 

http://www.spj.org/ethicscode.asp
http://www.theaapc.org/default.asp?contentID=701
http://www.theaapc.org/default.asp?contentID=701
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Session 4 
 
3 October 

Comparing Media Systems: Convergent and 
Divergent Developments 
 
Student assignment: how do you get the 
news? Tell the class the three media outlets 
from which you get most of your news about 
public affairs and tell us what the main 
advantages of these sources are for you. 
(Preceded by online poll.) 
 
At the end of this session, you are highly 
recommended to attend the talk “How 
Americans Elect their President or What 
Exactly is the Electoral College?” by Prof. 
Joshua Tucker, Professor of Politics, NYU 
(6:00 pm at Villa La Pietra) 

Hallin & Mancini, chapters 2-4 
 
Curran et al. (2009). Media Systems, Public 
Knowledge and Democracy: A Comparative 
Study. European Journal of Communication, 
24(1), pp. 5-26.  

 

Session 5 
 
10 October 

Comparing Media Systems: Competing 
Models and Values 
 
Group exercise: create scenarios in which 
different media systems can be expected to 
produce different news outputs. Assess 
which types of actors (politicians, business, 
citizens, etc) would benefit and lose from 
each scenario and which democratic values 
(competition in the marketplace of ideas, 
popular participation, civil and political 
rights) would be enhanced and diminished. 

Hallin & Mancini, chapters 5-7 
 
van Kempen (2007). Media-Party Parallelism 
and Its Effects. Political Communication, 
24(3), pp. 303-320. 

 

Session 6 
 
17 October 

Digital Media and Political Communication 
 
Student assignment: choose one important 
political actor in the 2012 US Presidential 
campaign (major and minor candidates, 
political parties, interest groups, social 
movements, citizen groups, bloggers, 
outside groups etc) and show how they 
campaigned on the internet. Evaluate the 
effectiveness of their campaign and whether 
it made a difference for your engagement 
with the election and your understanding of 
the main political issues debated.  
 
At the end of this session, you are highly 
recommended to attend the Student Forum 
on “Debating the U.S. Elections” (6:30 pm at 
Villa Sassetti) 

Anstead and Chadwick [2009]. ‘Parties, 
Election Campaigning and the Internet: 
Toward a Comparative Institutional 
Approach’. In Chadwick and Howard (Eds) 
The Routledge Handbook of Internet Politics, 
London-New York, Routledge, pp. 56-71. 
 
Chadwick. (2011). ‘The Political Information 
Cycle in a Hybrid News System: The British 
Prime Minister and the “Bullygate” Affair’. 
International Journal of Press/Politics, 16(1): 
3-29. 
 
Cogburn and Espinoza-Vasquez (2011). ‘From 
Networked Nominee to Networked Nation: 
Examining the Impact of Web 2.0 and Social 
Media on Political Participation and Civic 
Engagement in the 2008 Obama Campaign’. 
Journal of Political Marketing, 10(1-2): 189-
213. 

 

Session 7 
 
24 October 

MIDTERM EXAM 
 
The multiple-choice test will be administered 
in the first 30 minutes of the class and it will 
cover all the readings from Sections 1-6. 
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The essay questions will become available 
online from 9:00pm on 17 October. Essays, 
in. doc, .rtf or .pdf format, should be e-
mailed to cristian.vaccari@nyu.edu by 
midnight of 24 October.  

 

Session 8 
 
7 November 

Developments of Election Campaigning: 
Italy in Comparative Perspective 
 
Student assignment: read the following 
reports on media freedom in Italy, based on 
which we will discuss freedom in Italian 
political communication as seen by these 
international organizations. 
 
Freedom House – Freedom of the Press 
2011: 
http://www.freedomhouse.org/report/freed
om-press/2011/italy 
Freedom House – Freedom on the Net 2011: 
http://www.freedomhouse.org/sites/default
/files/inline_images/Italy_FOTN2011.pdf 
Reporters without Borders – Press Freedom 
2012: http://en.rsf.org/report-italy,111.html 

Grandi and Vaccari (2009). Election 
Campaigning and the New Media. In D. 
Albertazzi, C. Brook, C. Ross, N. Rothenberg 
(Eds), Resisting the Tide: Cultures of 
Opposition under Berlusconi (2001-06). 
London: Continuum. 
 
Marletti and Roncarolo (2000). Media 
Influence in the Italian Transition from a 
Consensual to a Majoritarian Democracy. In 
Gunther and Mughan (Eds) Democracy and 
the Media: A Comparative Perspective. 
Cambridge: Cambridge University Press. 
 
Norris (2000). A Virtuous Circle: Political 
Communication in Postindustrial Societies, 
chapters 7 and 8. 

 

Session 9 
 
9 November 

FIELD TRIP – University of Bologna in Forlì 
US Presidential election debriefing with 
students from the University of Bologna 
 
We will travel to the most ancient University 
in Western world and will meet students of 
its Media and Politics MA to discuss the 
most important events and the results of the 
American 2012 Presidential elections.  
 
Student assignment: choose one video 
uploaded on either major party candidate’s 
Youtube channel that is particularly relevant 
for the campaign. Show the video to other 
students and tell them why you think it is 
important. 

 

 

Session 10 
 
14 November 

Italian Mass Media from Fascism to the 
Post-War Era to the Wild West of the 
Airwaves 
 
Group exercise: we will stage two team 
debates on the merits of media policy and 
regulation. The first debate will be on 
whether there should be a public 
broadcasting service that is financially 
competitive with the private sector. The 
second debate will be on whether 
commercial television should be regulated. 
For each debate, one student team will 
argue for and one against the suggested 
option. Teams should base their arguments 

Hibberd, Chapters 3 – 6 
 
Padovani (2005). A Fatal Attraction: Public 
Television and Democracy in Italy, pp. 229-
255. 
 
Schlesinger (1990). The Berlusconi 
Phenomenon. In Baranski and Lumley (Eds) 
Culture and Conflict in Post War Italy. 
London: Macmillan. 

http://www.freedomhouse.org/report/freedom-press/2011/italy
http://www.freedomhouse.org/report/freedom-press/2011/italy
http://www.freedomhouse.org/sites/default/files/inline_images/Italy_FOTN2011.pdf
http://www.freedomhouse.org/sites/default/files/inline_images/Italy_FOTN2011.pdf
http://en.rsf.org/report-italy,111.html
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on the readings for Sections 1-5, 8, and 10, 
as well as their own research. 
Student teams will be decided in the class 
of 17 October.  

 

Session 11 
 
14-17 November (DATE TBC) 

US Presidential Election Conference 
 
This conference will bring together a 
distinguished panel of international 
speakers, featuring political consultants, 
journalists and experts, to discuss the 
dynamics and implications of the 2012 US 
Presidential election. 
Students who may have class conflicts must 
see the Office of Academic Support as soon 
as possible; see also the Attendance Policy. 
 
Student assignment: write a 500-to-1,000 
essay that critically summarizes the main 
issues and interpretations that were 
discussed in at least one of the conference 
panels. Email you essay to the instructor by 
November 20 at noon. 

 

 

Session 12 
 
21 November 

Silvio Berlusconi as a Political Entrepreneur 
and Leader in Government and Opposition 
 
Group exercise: debriefing about the US 
Presidential election: how did you follow it 
from abroad and what have you learned 
from the field trip and the conference? 
 
Movie screening: The Berlusconi Show by 
Mark Franchetti 
 

Hibberd, Chapter 8 
 
Jones (2009). Wheeler Dealers: Silvio 
Berlusconi in Comparative Perspective. 
Journal of Modern Italian Studies, 14(1), pp. 
38-45. 
 
Stille, (2006). The Sack of Rome. Media + 
Money + Celebrity = Power  
= Silvio Berlusconi. New York: Penguin Press, 
chapters 11-14. 

 

Session 13 
 
28 November 

Berlusconi’s Political Communication: 
Language, Frames, and Symbols 
 
Group exercise: we will stage a debate 
between two teams on the legacy of Silvio 
Berlusconi for Italian political 
communication. One team will argue that 
Berlusconi’s legacy is largely negative, the 
other, positive. Teams should base their 
arguments on the readings of Sections 8 and 
10-13, as well as the book by Severgnini 
(2011), Mamma mia! Berlusconi explained 
for posterity and friends abroad (available at 
the library). 
Student teams will be decided in the class 
of 7 November. 

Campus (2010). Mediatization and 
Personalization of Politics in Italy and France: 
The Cases of Berlusconi and Sarkozy. 
International Journal of Press/Politics, 15(2), 
pp. 219-235. 
 
Campus (2010). Antipolitics in Power: Populist 
Language as a Tool for Government, chapters 
5 and 6. 
 
Mancini (2011). Between Commodification 
and Lifestyle Politics. Reuters Institute for the 
Study of Journalism challenges. 

 

Session 14 
 
5 December 

Digital Media and Political Communication: 
Italy in Comparative Perspective 
 
Student assignment: choose two data points 
from the Open Society Foundation report 

Vaccari (2009). Web Challenges to Berlusconi: 
An Analysis of Oppositional Sites. In D. 
Albertazzi, C. Brook, C. Ross, N. Rothenberg 
(Eds), Resisting the Tide: Cultures of 
Opposition under Berlusconi (2001-06). 
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Mapping Digital Media: Italy that you 
consider relevant for the development of 
Italian democracy. Present these data points 
to the class and explain why you think they 
are important.  
 
Multiple-choice final test: the test will be 
administered in the first 30 minutes of the 
class and it will cover all the readings from 
Sections 8, 10, and 12-14. 

London: Continuum. 
 
Vaccari (2011). The News Media as 
Networked Political Actors: How Italian 
Media are Reclaiming Political Ground by 
Harnessing Online Participation. Information. 
Communication & Society 14(7), pp. 981-997. 
 
Vaccari (2012). Online Participation in Italy: 
Contextual Influences and Political 
Opportunities. In E. Anduiza, M. Jensen, L. 
Jorba (Eds), Digital Media and Political 
Engagement Worldwide: A Comparative 
Study. Cambridge: Cambridge University 
Press, pp. 138-159. 

 

Session 15 
 
12 December 
 

FINAL EXAM 
The essay questions will become available 
online from 9:00pm on 5 December. Essays, 
in. doc, .rtf or .pdf format, should be e-
mailed to cristian.vaccari@nyu.edu by 
midnight of 12 December. 

 

 
 

Classroom Etiquette 
 

 
● Eating is not permitted in the classrooms. Bottled water is permitted.  
● Cell phones should be turned off during class time.  
● The use of personal laptops and other electronic handheld devices are prohibited in the 

classroom unless otherwise specified by the professor. 
● We recycle! So keep it green! Please dispose of trash in the clearly marked recycle bins 

located throughout the on campus buildings 
 

 

Required Co-curricular 
Activities 
 

 
Field trip to the University of Bologna in Forlì on November 9 (see description above). Further 
information on the trip will be provided as soon as it becomes available. 

 

Suggested Co-
curricular Activities 
 

 
Students are encouraged to participate to the various events that will take place as part of the U.S. 
Elections Film and Lecture Series organized by NYU Florence: 
 
WEDNESDAY, SEPTEMBER 19ST, AT 7:30PM (VILLA SASSETTI) 
Movie: Ides of March 
MONDAY, SEPTEMBER 24TH, AT 7.30 PM (VILLA SASSETTI) 
Movie: The War Room 
WEDNESDAY, OCTOBER 3RD, AT 6:00PM (VILLA LA PIETRA) 
How Americans Elect their President or What Exactly is the Electoral College? 
Prof. Joshua Tucker, Professor of Politics, NYU 
WEDNESDAY, OCTOBER 10TH, AT 7:30PM (VILLA SASSETTI) 
Movie: Head of State 
WEDNESDAY, OCTOBER 17TH, AT 6:30PM (VILLA SASSETTI) 
Student Forum: Debating the U.S. Elections 
WEDNESDAY, OCTOBER 24TH, AT 7:30PM (VILLA SASSETTI) 
Movie: Manchurian Candidate 

 


