
 
 

Class code PSYCH-UA 32  

Instructor 
Details 

 
Dr Kristina Fritz 
 
kristina.fritz@nyu.edu 
 
Office Hours: Monday 2:00-4:00pm 
 

Class Details 
 
Social Psychology 
 
Wednesday, 9:00am-12:00pm 
 
NYU Sydney Academic Center Room 304 
 

Prerequisites 
 
Introduction to Psychology 

Class 
Description 

 
This course advances the understanding of major principles and findings of social psychology. 
This course will specifically discuss four main areas: (1) the science of social psychology; (2) 
the individual within the social world; (3) the impact individuals have on another individual or 
group; and (4) social relationships.  
 
The course will be in lecture format, but class discussion and participation is expected. 
Therefore, preparation prior to each class is necessary. 
 

Desired 
Outcomes 

 
By the end of the course, students should be able to: 

1. Critically understand the major methods of research in social psychology 

2. Describe, explain and evaluate research studies examining core areas of social psycholo  

3. Recognize and evaluate social, cultural, spiritual and other types of diversity 

4. Apply psychological concepts, theories and research findings to solve problems in 
everyday life and in society 

Assessment 
Components 

 
Course grades are based on 2 midterm papers (Paper 1 = 15%, Paper 2 = 10%), 3 exams (15% 
each) and a final paper (30%).  
 

EXAMS: March 5 (Week 5), April 9 (Week 9) and May 7 (Week 13) – all during the first half of 
class.  
 
Each exam is weighted equally. The three exams are spread throughout the semester. All 
exams will consist of multiple-choice, true and false, and short answer questions.  
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PAPER 1: Critique of the literature (Due March 12 – Week 6) 

For this paper, you will choose a topic within social psychology and review the most recent 
literature. You should use at least 3-5 sources (research articles). Your paper should identify 
the main research question, review the major research findings, and identify strengths and 
weaknesses of research in this field. This should not just simply be a summary of each study, 
but rather an overall review of all studies – what are the overall ideas/findings/messages. 

To find a topic, choose what you find interesting. You may want to search within the textbook 
or try The Handbook of Social Psychology, which may be a useful source. Your sources should 
be research articles from peer-reviewed journals, not websites or information from unreliable 
sources such as Wikipedia.  

Proof read before submitting your papers. It should be free of spelling or grammatical errors. 
Your paper should be clear, concise and organized. Papers should be no more than 3 pages 
double-spaced typed pages of text, excluding title page and references. Use 12-point font in 
Times New Roman. Use 1-inch margins on top, bottom and sides of each page. Papers that 
do not follow these criteria will not be read or graded. 

PAPER 2: Social Psychological concepts within children’s literature (Due April 30 – Week 12) 

Identify 2 children’s books that illustrate a principle, concept or theory from social 
psychology. For each book, you will write a 1 page report that briefly summarizes the book 
and then explain how the children’s book illustrates a theory, concept or phenomenon from 
social psychology. Finally, you will critique how this may play an instrumental role in a child’s 
social development. For each book, include the name and author of the book. 

Papers should be 2 pages, double-spaced using 12-point font in Times New Roman. Use 1-
inch margins on top, bottom and sides of each page. Papers that do not follow these criteria 
will not be read or graded. 

FINAL PAPER: Social psychology within plays or movies (Due May 21 – Week 15) 

More information about the assignment will be given during lecture in Week 10. The final 
paper will be no more than 5 pages (1.5 spaced, 12-pt font).  

Failure to submit or fulfill any required course component results in failure of the class.  

NYU Sydney has a strict policy about course attendance and late submission of work. Make 
sure you familiarise yourself with the policies on attendance and late submission of work in 
the NYU Sydney Student Handbook. 
 

Assessment 
Expectations 

Grade A:  Excellent performance showing a thorough knowledge and understanding of the 
topics of the course; all work includes clear, logical explanations, insight, and original thought 
and reasoning. Creative work is of a highly sophisticated standard. 

Grade B:  Good performance with general knowledge and understanding of the topics; all 
work includes general analysis and coherent explanations showing some independent 
reasoning, reading and research. Creative work is of a superior standard. 
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Grade C:  Satisfactory performance with some broad explanation and reasoning; the work will 
typically demonstrate an understanding of the course on a basic level.  C      
acceptable  standard. 

Grade D:  Passable performance showing a general and superficial understanding of the 
course’s topics; work lacks satisfactory insight, analysis or reasoned explanations.  Cre  
work is of a basic standard. 

Grade F:  Unsatisfactory performance in all assessed criteria. Creative work is weak, 
unfinished or unsubmitted. 

Plagiarism 
Policy 

 
The academic standards of New York University apply to all coursework at NYU Sydney. NYU 
Sydney policies are in accordance with New York University’s plagiarism policy. The 
presentation of another person’s words, ideas, judgment, images or data as though they 
were your own, whether intentionally or unintentionally, constitutes an act of plagiarism. 
 
It is a serious academic offence to use the work of others (written, printed or in any other 
form) without acknowledgement. Cases of plagiarism are not dealt with by your instructor. 
They are referred to the Director, who will determine the appropriate penalty (up to and 
including failure in the course as a whole) taking into account the codes of conduct and 
academic standards for NYU’s various schools and colleges.  
 
All written coursework must be submitted as a hard copy AND in electronic form. All students 
must submit an electronic copy of each piece of written work to the plagiarism detection 
software Turn-It-In. Instructions will be provided to you in class. 
 

Required Text 
 
Gilovich, Keltner, & Nisbett (2011). Social Psychology (2nd Ed). New York: W.W. Norton. 
ISBN: 978039313848 
 

Internet 
Research  
Guidelines 

 
Students are strongly encouraged to use ‘Psychinfo’ via the NYU electronic library: 
https://home.nyu.edu/cgi-bin/ISng.pl?current_tab=221 
 
The oral presentations, group project and written assignment should be based on journal 
articles, which makes Psychinfo very important. 
 

Week 1 
 
February 5 
 

 
The Science of Social Psychology (Chapter 1) 
Introducing social psychology  

• Characterizing situations and construal 
• Milgram’s Obedience study 

 
Optional Reading: 

• Milgram, S. (1965). Some conditions of obedience and disobedience to authority. 
Human Relations, 18, 57-76.  
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Week  2 
 
February 12 
 

 
Methods of social psychological research (Chapter 2) 

• Research methods 
• Statistics and critical thinking 

 
Gigerenzer, G. (2007). Helping physicians understand screening tests will improve health care. 
APS Observer, 20, 37-38 
 
Optional Reading: 

• Richard, F.D., Bond, C.F. Jr., & Stokes-Zoota, J.J. (2003). One hundred years of social 
psychology quantitatively described. Review of General Psychology, 7, 331-363. 
 

 

Week  3 
 
February 19 
 

 
The Individual in the Social World (Chapter 3) 
The social self  

• Its nature, self-knowledge 
• Construal and health: The benefits of perceived control and optimism 
• Self-evaluation, self-presentation 

 
Heine, S.J., Kitayama, S., Lehman, D.R., Takata, et al., (2001). Divergent consequences of 
success and failure in Japan and North America: An investigation of self-improving 
motivations and malleable selves. Journal of Personality and Social Psychology, 81, 599-615. 
(Read introduction, study 1 and general discussion) 
 
 

Week  4 
 
February 26 
 

 
Understanding others (Chapter 5) 

• Appearance, dispositions, attributions 
• Errors and biases, culture and attributions 
• Intelligence, culture and achievement 

 
Todorov, A., Mandisodza, A.N., Goren, A., & Hall, C.C (2005). Inferences of competence from 
faces predict election outcomes. Science, 308, 1623-1626. 
 

Week 5 
 
March 5 

 
EXAM 1 (first half of class) 
Social judgment  

• Prior knowledge; reason, intuition, heuristics 
 
Optional Reading: 

• Gärling, T., Kirchler, E., Lewis, A., & van Raaij, F., (2010). Psychology, financial decision 
making, and financial crises. Psychological Science in the Public Interest, 10, 1-47. 

• Kahneman, D. (2002). Maps of bounded rationality: A perspective on intuitive 
judgment and choice. Nobel Prize Lecture, December 8, 2002. Available at 
http://nobelprize.org/nobel_prizes/economics/laureates/2002/kahnemann-
lecture.pdf 

• Tversky, A., & Kahneman, D. (1974). Judgment under uncertainty: Heuristics and 
biases. Science, 185, 1124-1131. – a classic paper and basis for behavioral economics. 
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Week 6 
 
March 12 

 
PAPER 1 DUE 
Attitudes, behaviour and rationalization (Chapter 7) 

• Predicting behaviour from attitudes, and visa versa 
• Self-perception, broader rationalizations 

 
Bargh, J. A., Chen, M., & Burrows, L. (1996). Automaticity of social behavior: Direct effects of 
trait construct and stereotype activation on action. Journal of Personality and Social 
Psychology, 71, 230-244. -- read introduction, study 1, and general discussion; skip studies 2-3 
 
Optional Reading: 

• Amodio, D. M., Jost, J. T., Master, S. L., & Yee, C. M. (2007). Neurocognitive correlates 
of liberalism and conservatism. Nature Neuroscience, 10, 1246-1247. 

 
 
MID-SEMESTER BREAK 
 
 

Week  7 
 
March 26 

 
Emotion (Chapter 6) 

• Characterizing, universality, social relations 
• Social cognition, mind and body, happiness 

 
Optional Reading: 

• Keltner, D., & Haidt, J. (2003). Approaching awe, a moral, spiritual, and aesthetic 
emotion. Cognition and Emotion, 17, 297-314 

• Sheldon, K. M., Gunz, A., Nichols, C. P., & Ferguson, Y. (2010). Extrinsic value 
orientation and affective forecasting: Overestimating the rewards, underestimating 
the costs. Journal of Personality, 78, 149-178 
 

 

Week  8 
 
April 2 

 
Influencing Others (Chapter 9) 
Social influence  

• What it is, conformity 
• Obedience, compliance 

 
Burger, J. M. (2009). Replicating Milgram: Would people still obey today? American 
Psychologist, 64, 1-11. (You may also be interested in comments on this article that appeared 
immediately after it: American Psychologist, 64 (January, 2009), pp. 12-45. 
 

 

Week  9 
 
April 9 

 
EXAM 2 (first half of class) 
Persuasion (Chapter 8) 

• Basics, functions, attitude change 
• The media, resistance to persuasion 
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Optional Reading: 

• Franz, M.M., & Ridout, R.N. (2007). Does political advertising persuade? Political 
Behavior, 29, 465-491.  

• Fowler, J. H., Baker, L. A., & Dawes, C. T. (2008). Genetic variation in political 
participation. American Political Science Review, 102, 233-248. – shows genetic 
contribution to involvement in politics. 
 
 

Week  10 
 
April 16 

 
Social Relations (Chapter 10, pgs. 368-392) 
Attraction  

• Proximity, similarity 
• Physical attractiveness, integration 

 
Optional Reading: 

• Eagly, A. H., & Wood, W. (1999). The origins of sex differences in human behavior: 
Evolved dispositions versus social roles. American Psychologist, 54, 408-423. 

 
Discussion about Final Paper 
 
 

Week  11 
 
April 23 

 
Relationships (Chapter 10, pgs. 354-368; 392-404) 

• Importance, origins, ways 
• Romantic relationships 

 
Gottman, J. M., & Levenson, R. W. (2000). The timing of divorce: Predicting when a couple 
will divorce over a 14-year period. Journal of Marriage and the Family, 62, 737-745. 
 
 

Week  12 
 
April 30 

 
PAPER 2 DUE  
Stereotyping, Prejudice and Discrimination (Chapter 11) 

• Intergroup bias, economic and motivational perspectives 
• Cognitive perspective, being stigmatized, reducing stereotyping 

 
Optional Reading: 

• Steele, C. M. (1997). A threat in the air: How stereotypes shape intellectual identity 
and performance. American Psychologist, 52, 613-629. – an early paper on stereotype 
threat. 
 
 

Week  13 
 
May 7 

 
EXAM 3 (first half of class) 
Helping, Hurting and Cooperating (Chapter 14) 

• Altruism, cooperation 
• Situational factors and health  
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Optional Reading: 

• Dunn, E. W., Aknin, L., & Norton, M. I. (2008). Spending money on others promotes 
happiness. Science, 319, 1687-1688. – see p. 518 of text.  

• Vohs, K. D., Mead, N. L., & Goode, M. R. (2006). The psychological consequences of 
money. Science, 413, 1154-1156. – the dark side of money 

 
 

Week  14 
 
May 14 

 
Groups (Chapter 12) 

• Social facilitation and de-individuation 
• Self-awareness and individuation, group decision making 

 
Optional Reading: 

• Simpson, D. (18 Nov., 2010). Because We Could: Review of J. Phillips’ None of Us 
Were Like This Before: American Soldiers and Torture. London Review of Books, 32 
(22), 27-28 

 
FINAL PAPER – DUE BY 5:00PM ON TUESDAY MAY 21, 2014. 
 
 

Classroom 
Etiquette 

 
This is a seminar subject and requires active participation. It also requires respectful and 
engaged discussion, including listening to and respecting other points of view.   
 

 

Your Instructor 
 
Dr. Kristina Fritz received her Ph.D. in Developmental Psychology from the University of Sydney in 2011. Prior 
to this, she lived in America and received an M.A. in Clinical Psychology from the University of Colorado. She is 
currently working at the University of Sydney, Department of Psychiatry as a statistics consultant. Her main 
research interests are in developmental cognitive psychology, specifically understanding how metamemory 
develops across early school years. 
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