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A summer spent in Washington 

 

When thinking about interning in Washington, D.C. most people think about 

interning at the White House, with a member of congress, or with a well known 

organization like the U.S. Environmental Protection Agency. At least that was my 

thinking when I applied to the Brademas Summer Internship Program. However, when I 

started applying to internships I realized that there are a vast amount of places that do 

great work in DC but are not as well-known.  After spending so much time abroad, I 

wanted to gain some experience in our nation’s capital. I’m currently majoring in Global 

Liberal Studies at NYU with a concentration in Politics, Rights, and Development and 

double minoring in Italian and communications. I wanted to find an internship that 

combined my two main interests of communications and politics and I found that when I 

was offered a position as the Press Intern for the U.S. Department of Commerce. In this 

paper I look to reflect on what I learned this summer and explain some of the great 

things that the Department of Commerce is doing.  

To be honest, when I began my internship I knew very little about the Department 

of Commerce and its purpose within our government. In fact, many Americans also 

don’t know this information and the reality is that the Department of Commerce (DOC) 

plays a vital role in creating economic growth and opportunity for our country.  Within 

the DOC there are also twelve unique bureaus that handle a variety of topics. These 

bureaus include: Economic Analysis, Industry and Security, Census, Economic 



Development Administration, Economic and Statistics Administration, International 

Trade Administration, Minority Business Development Agency, National Institute of 

Standards and Technology, National Oceanic and Atmospheric Administration (NOAA), 

National Telecommunication and Information Administration, National Technical 

Information Service, and the U.S. Patent and Trademark Office (USPTO). Parts of my 

internship responsibilities were to review and summarize the press releases, articles, 

and blog posts posted to each bureau’s website and this allowed me to learn about the 

focus and work of each bureau.  For example, the Minority Business Development 

agency‘s main goal is to offer support, resources, and tools for minority owned 

businesses to provide them with any assistance they may need in order to succeed. 

NOAA which is probably one of the most well-known bureaus is responsible for 

analyzing and reporting on the conditions of the ocean and atmosphere. This includes 

protecting endangered species, regulating fisheries and marine sanctuaries, and 

predicting weather, but most don’t realize that NOAA is under the umbrella of the DOC. 

Another important bureau that doesn’t get as much attention as it should is USPTO. 

During my internship, Coca- Cola held an event that the Secretary of Commerce 

attended in which they celebrated 100 years since USPTO issued a patent for the iconic 

Coca-Cola glass bottle. This is just one of the millions of patents that USPTO has 

issued ensuring that people’s hard work and inventions aren’t wrongfully duplicated.  

 One of the most important aspects of a successful organization is its 

leadership and the DOC has an incredible, caring, and forward thinking Secretary. The 

Secretary of Commerce is Penny Pritzker who was appointed by President Obama in 

June of 2013. During her time as Secretary she has implemented a strategic plan that 



focuses on five main pillars; trade and investment, innovation, environment, data, and 

operational excellence. Throughout my time at the DOC I was able to witness exactly 

how these pillars work and what steps the administration is taking to ensure the most 

positive results. The trade and investment pillar aims to increase opportunities for U.S. 

companies by opening markets globally. One of the most interesting facts that I learned 

while working at the DOC is that 96 percent of the world’s customers and 80 percent of 

the world’s GDP is outside of the borders of the United States. This means that 

businesses within America who don't interact in the global market are missing enormous 

opportunities for growth and success that lies outside of the country. One of the biggest 

accomplishments during Secretary Pritzker’s time occurred this past June with the 

passing of Trade Promotion Authority (TPA). TPA is a legislative procedure that is 

written by Congress, in which lawmakers define U.S. negotiating objectives and 

priorities for trade agreements while also establishing guidelines for the President to 

follow during the negotiation process. Passing TPA was crucial because it encourages 

trade growth, grants U.S. authorities more negotiating power when working with foreign 

governments to acquire better trade deals, and promotes open overseas markets. More 

than ever before, we live in a globalized society. To succeed in such a global economy, 

it is critical that the U.S. trades with other countries and allows foreign companies to 

invest. The Trans- Pacific Partnership (TPP), which is a trade agreement between 

several Pacific Rim countries and would allow for fewer trade barriers such as tariffs 

and a smoother process for trading between these countries is currently in the process 

of being passed.  



The DOC also actively tries to engage and work with other countries to better the 

trade process and make doing businesses in foreign countries easier. Two examples of 

this are the U.S. - Brazil CEO forum and the U.S. - Ukraine Business forum, both of 

which took place this summer. Launched in 2007, the U.S.-Brazil CEO Forum is an 

important meeting that brings together up to 12 U.S. and 12 Brazilian business leaders 

to provide joint recommendations to the U.S. and Brazilian Governments on how to 

strengthen bilateral economic and commercial ties. The CEO Forum provides its input 

and recommendations directly to the government co-chairs from both countries to 

ensure that the recommendations are considered at the executive level. The U.S. - 

Ukraine forum brought together Ukrainian government officials and U.S. CEOs and 

provided a space for the discussion of issues facing U.S. companies doing business in 

Ukraine, while simultaneously fostering high-level relationships between Ukrainian 

officials and senior executives of U.S. companies. This event was of particular interest 

to me because I got to witness how it came together from start to finish. I attended the 

preliminary meetings where it was decided what CEOs would attend, where the event 

would take place, and what the press plan would be. I went on several walkthroughs of 

the venue to assist with set-up and logistics. About two weeks before the event we 

learned that Vice President Biden would be attending, which meant that the press plan 

had to change and all press camera set-up would need to be done by 6am on the day of 

the event. Once it was announced he was coming we got much larger media outlets 

interested in the event like New York Times and Reuters. The event was a success and 

it was a very rewarding feeling to know that I had played a small part in the event.  



The Global Entrepreneurship Summit (GES) that Secretary Pritzker attended with 

President Obama in Nairobi, Kenya is another example of an event that provided an 

opportunity to reinforce the U.S. Government’s commitment to deeper economic and 

commercial ties with other countries. Before my internship with the DOC I understood 

the relationship between the U.S. and Africa to be that of America aiding and assisting 

the country, but in addition to needing aide, Africa also has a lot of business and trade 

opportunities that are important to the U.S. and this was a great example of how the 

administration is trying to change the narrative of how people view Africa. By having 

events like this the DOC and Obama administration are making an effort to show other 

countries that they are genuinely committed to fostering good foreign relationships.  

 For many of these events and my day to day tasks I worked with the Press 

Secretary, Marni Goldberg, and saw first-hand the time and dedication involved in order 

to be successful. Whether the press topic at hand was trade, commercial diplomacy, or 

promoting entrepreneurship, Marni would read countless pages of background 

information to ensure she could properly brief the Secretary in anticipation of any 

media-related challenges. I worked on reporter bios, blogs, press clips, a nightly and 

week-ahead communications report for the White House, and various projects. I was 

taken to meetings where I didn’t have an active role, but got to observe the inner 

workings of the organization. Each task was unique and offered me opportunities to 

learn new things. It was an incredible experience where I was treated as a valued 

member of the team and I’m grateful for the valuable skills I gained there. I’m looking 

forward to using all that I learned at my next internship in the Mayor’s Office in New 

York City.  

 


